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M. H. PETTIT ANNOUNCES 


RESIGNATION FROM NASH 


TRUCK SALES UP. sn wen 1-sn 


Total for Year Shows 


32.1% Increase 
Over 1928 


YHICAGO, Feb. 17.—New truck 
registrations in Cook county 
during 1929 were 10,263, as against 
7,768 for the twelve months of 
1928, a gain of 32.1 per cent. 


Ford accounted for 4,036 of the 


grand total, showing a gain of 2,708 
Chevro- 
let was second with 1,611, as against 


over the preceding year. 


2,156 in 1928 


International Harvester 


with 697 the year before. 
T also had a substantial 


551 in 1928 
Dodge Brothers 


added another 
total. 


twenty-five to 


Nelson Le Moon showed a gain of 
53.6 per cent., having 169, compared 


with 110 in 1928. 


One of the outstanding features 
of the year was the showing of the 
electric trucks. Laundries, dairies 
and bakeries are evidently finding 
the solution of short haul, numerous 
stop problems in this type of vehicle. 
Walker Electric had only sixty-four 
registrations in 1928, but advanced 
to 167 as the total for 1929. The 


Ward electric also proved its popu- 
larity by registering 112 trucks. In 
1928 this make had only one regis- 
tration in the county. 

Diyco also came in for popular 
demand during the year. This 
product answers very much the same 
purpose as the electric for use in 
Short haul, multiple stop service 
Divco had ninety-five registrations 

Amcthig the other makes to show 
increases and their percentages of 
gain were Sterling 7.2, Autocar 6, 
Available 19.6. Fargo 364.2, Whippet 
143.7, Indiana 11.7, Rieland & Bree 
80, and White Motor Coach 66.6. 
Harvey, Willys-Knight and A. C. F 


(Continued on Page 2) 


had a 
Bain of 203 per cent. taking third 
place with a total of 838, compared 
Diamond 
! increase, 
placing fourth with 721, as against 


was fifth with 
563, GMC sixth with 300, Mack sev- 
enth with 243 and Reo eighth with 
220. White had 180 for ninth place 
and, with the White Motor coach, 
its 


vice-president and general 
7” manager of the 
Kenosha plant of 
the Nash Motors 
Company, an- 
nounced his re- 
tirement from the 
office on Satur- 





day. ; 
Pettit joined 
the Nash organ- 
ization July 18, 
1927, when he was 
made general 
manager = me 
‘ local works. e 
M. H, Pettit has not an- 


nounced his plans for the future. 


DEALER WINS EQUITY 
IN CONFISCATED CARS 


Americus, Ga., Feb. 17.—Charging 
a jury in United States District 
Court here, Judge Bascom Deaver 
held that a mortgagee is not com- 
pelled to conduct exhaustive inves- 
tigations into the character and 
conduct of the purchaser of an au- 
tomobile before selling cars on de- 
ferred payments. 

According to Judge Deaver’s 
charge, the law required only that 
reasonable investigation that would 
indicate due diligence upon the part 
of the seller. The charge was given 
by the jurist in the case of the 
United States versus a certain auto- 
mobile formerly owned by M. E 
Scoggins, who was recently con- 
victed upon a liquor charge, and 
whose car was confiscate The 
jury, after considering the case. re- 
turned a verdict giving the Ameri- 
cus Automobile Company, mortga- 
gee, equity in the car amounting to 
the unpaid balance of $260 


CHECKER CAB SUIT 
SETTLED FOR $250,000 
Chicago, Feb. 17.—Suit brought by 
the Checker Cab Manufacturing 
Company of New Jersey against the 
Checker Cab Company of Chicago 
was settled in Federal court when 
Judge James H. Wilkerson decided 
the Chicago company should pay 
$250,000 to the New Jersey firm in- 
stead of the $1,250,000 it asked. The 
suit arose over payment for cabs 
manufactured for the Chicago com- 
pany by the New Jersey firm. 


United Motors Will Handle 
Delco Radio Sales Service 


ETROIT, Feb. 17.—The entire 
sales and service of the new 


Delco automotive radio, manufac- 
tured by General Motors, is to be 
handled by the national organi- 
zation of United Motors Service, 
according to announcement here 
by Ralph S. Lane, president and 
general manager of United Mo- 
tors. This is the first authentic 
information regarding the mar- 
keting plaris for this radio, which 
has been developed by General 
Motors. 

With control branches in twenty- 


seven cities of the United States 
and Canada and approximately 
3.000 authorized service stations 


covering the entire country, United 
Motors rovides an _ organization 
well established in the automotive 
field and ably equipped to meet 
service demands in any part of the 
country, particularly as for years it 
has been the official field and ser- 
vice organization for many lines 
of automotive equipment. 

This organization presents a com- 
plete system of distribution and ser- 


vice which has been built up over | 


a long period. Its branches are 


located in strategic centers and are 
stocked with large supplies of all 
parts, handled by the organization 
so that they can be shipped on a 
moment's notice to authorized ser- 
vice stations and dealers. 


{system will be employed in relation 
}to the servicing of the automotive 
| radio. 

“The radio receiving set, as auto- 
mobile equipment, is the latest and 
probably the most interesting de- 
velopment offered the car-driving 
public,” said Mr. Lane in discussing 
the new product. “Its introduction 
under the well-known trade name 
of Delco will tend to create prompt 
acceptance and _ confidence. AS 
United Motors for a long time has 
handled the sales and service of 
Delco-Remy starting, lighting and 
ee) equipment, Delco batteries, 
elco-Lovejoy hydraulic shock ab- 

sorbers and Delco commercial mo- 
tors, is is well qualified to take over 
the same function for the Delco au- 
tomotive radio.” 

The control branches of United 
Motors Service are now surveying 
their respective territories prepara- 
tory to authorizing logical concerns 
in various towns to handle Delco 
automotive radio sales and service. 

United Motors Service control 
branches are located in Atlanta, 

Boston, Buffalo, Chicago, Cincin- 
nati, Cleveland, Dallas, Denver, Des 


Moines, Detroit, Indianapolis, Kan- | 


sas City, Los Angeles, Memphis, Mil- 


| waukee, Minneapolis, New Orleans, 
|New York, Oakland, Cal.; 
| Philadelphia, Pittsburgh, Richmond, 


Va.; San Francisco, St. Louis, Seat- 


The same | tle and Toronto, Ontario. 


W.R. Wilson Made Manager COMPETITIONIN 
Of Reo Motor Car Company 


LANSING, Mich., Feb. 17.—Far- 

reaching developments in the 
Reo Motor Company are presaged 
in an announcement today by 
by Richard H. Scott, president, 


of the election of William Robert 
Wilson, as general manazer of the 
company. 

Mr. Scott will continue as presi- 
dent, an office which he has com- 
bined with that of general mana- 
ger for same years 

Mr. Wilson brings to Reo the ex- 
perience of a varied and outstand- 
ing career in the automotive field 

In 1911 he entered the automotive 
industry as assistant to the manu- 
facturing manager of the Stude- 
baker Corporation in Detroit. He 
was then chosen by the late John 
F. and Horace E. Dodge as their 
personal aid in the formation of the 
original Dodge Brothers automobile 
company. e was elected presi- 
dent of Maxwell Motor Corporation 
in 1921 In association with Wal- 
ter P. Chrysler, he reorganized and 
rehabilitated the business of that 
company, out of which has grown 
the present Chrysler Corporation. 

Mr. Wilson entered the banking 
field in 1919. when he became vice- 
president of the Irving National 
Bank in New York. In 1925 he was 
associated with prominent mem- 
bers of the Detroit motor industry 
in the formation of what is now 
known as the Guardian Group. 


In 1927, after serving as receiver's 
executive of the Mufray Body Com- 
pany of Detroit, Mr. Wilson was 


AUBURN CONVERTIBLE 


MODEL SALES GAIN 


Auburn, Ind., Feb. 17.—Thirty- 
three and six-tenths per cent. of 
all the Auburn and Cord cars sold 
in January, 1930, were of the con- 
vertible type, R. H. Faulkner, vice- 
president, announced. 


This is an increase of 10.5 per 
cent. in the number of convertible 
models sold in January last year. 
the percentage for that month 
being 23.1 

Shipment of Auburn cars to 
Europe in January of 1930 was 40 


per cent. greater than in the same 


month last year, R. S. Wiley, export | 


manager, announces. 

European sales also show an in- 
crease of 46 per cent. for the com- 
pany in straight eights, Wiley said. 
with indications that February sales 
will be very favorable. 

One of the interesting features in 
domestic sales, Faulkner pointed out. 
was that in the higher priced models 
the percentage of convertibles was 


also higher and in the Cord front | 
drive the percentage of convertibles | 


reached 69.5. 
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WILLIAM R. WILSON 


elected chairman of the board of 


the Murray Corporation. The re- 


organization of this company was 
accomplished under his supervision. 

Mr. Wilson is president and one of 
in Allied 
holding 
company in the automotive and in- 
He is also chairman 
of the board and one of the largest 
stockholders in Copeland Products, 


the largest stockholders 
Motors Industries, Inc., a 


dustrial fields. 


Inc., a leading manufacturer of 
electrical refrigeration. He is a 
graduate of the School of En- 


gineering at Armour Institute, Chi- 
cago 


PIERCE-ARROW SALES 
INDICATE BANNER YEAR 


Buffalo, N. Y¥., Feb. 17.—Sales of 
the Pierce-Arrow Motor Car Com- 
pany for January and for the first 
ten days of February from key cities 
throughout the country confirm pre- 
dictions that 1930 would be the best 
year in the company’s history, ac- 
cording to a report from the com- 
pany today. 

Factory shipments 


for January 


|} were three times greater than any 


previous January, the company re- 
ports, and two new distributors and 
twenty-two new dealers have been 
added during the past ten days. 


Law Put 


INCOLN, NEB., Feb. 17.—A 

suit has been started in the 
district court here to determine 
whether the state law requiring 
foreign trucks doing business in 
Nebraska to secure Nebraska li- 
censes is a tax on interstate com- 
merce or a fee for services ren- 
dered by the state. 

Attempted enforcement of the 
law nearly brought on a truck-war 
earlier in the winter, with neigh- 
boring states declaring that they 
would enforce the same measure on 
Nebraska trucks operating out of 
the state if Nebraska insisted on re- 
quiring Nebraska license pilates on 
trucks from other states coming 
into Nebraska. The suit was 
brought by Peter S. Peterson, pres- 
ident of the Iowa Truckers’ Asso- 
ciation, attacking the constitution- 


| ality of the law, and the matter had 


been under advisement for the last 
few months. 
That the requirements of the law 


| constitute a direct tax upon inter- 
| state commerce in violation of the 
| Federal constitution and rulings of 
| the United States Supreme Court 
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1930 TO BE KEEN 


Roos of Studebaker 
Tells Indiana S.A.E. 
Of Outlook 


NDIANAPOLIS, Feb. 17.—The 
current year will be one of 
keen and bitter competition in the 
automobile industry, in the opin- 
ion of D. G. Roos, chief engi- 
neer of the Studebaker Corpora- 
tion, principal speaker at the 
February meeting of the Indiana 
section, Society of Automotive 

Engineers, here. 

Business success, Mr. Roos dée- 
clared, will hinge largely upon sound 
factory manage- 
ment and ability 
of manufacturers 
to build up public 
confidence, rather 
than on the ef- 
forts of the engi- 
neering depart- 
toward 
making one auto- 
mobile perform a 
little better than 
another. 

About 200 Hoos- 
ier representatives 
of the motor 
world, including several local dealers 
as well as prominent figures in the 
engineering field, heard the South 
Bend authority express his views on 
the advantages or disadvantages of 
innovations in 1930 cars. 

Bit by bit, from spring shackles 
to crank shafts, Mr. Roos reviewed 
mechanical developments, and, ale 
thougn declaring great progress hag 
been made in this year’s producta 
he was still able to discern impefe 
fections and room for still furthez 





D. G. Roos 


improvements. Pointing to the 
growing use of independent wheel 
suspension in European cars, for 
instance, Mr. Roos thought this 


move was one typical of real prog- 
ress and wondered why American 
engineers had practically ignored 
the issue. 

In reference to the sixteen 
cylinder motor recently intro- 
duced, the speaker was able to 
commend very highly certain en- 
gineering features, such as valve 
monitors which make pushrods 
self-adjusting, and if proved suc- 
cessful in long continued opera- 
tion ovefcome objections to that 
type construction in overhead 
valve motors. 

He believed, however, that in go- 


(Continued on Page 2) 
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N ebraska 7 ruck License 


Under Attack 


was the contention of R. A. Van 
Orsdel of Omaha, representing Mr. 
Peterson, at the opening of the suit 
in court Thursday. “The state can't 
make interstate commerce pay its 
way,” the attorney declared. He 
argued that provision for payment 
for facilities on interstate commerce 
could come only from the Federal 
government. 

The Nebraska law, he contended, 
was an attempt to regulate com- 
merce among the several states in 
violation of the Constitution. He 
noted differences from the taxation 
of railroads, pointing out that the 
railroads were taxed on property 
actually in the state, whereas the 
law under discussion attempted to 


| tax. property of other states when 


moving in this state. 

Declaring that the United 
States Supreme Court had repeat- 
edly held that excises and licenses, 
as distinguished from occupation 
taxes, were perfectly valid as to 
corporations engaged in interstate 
commerce if the funds so de 


(Continued on Page 2) 
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Roos Reviews Progress in 
Car Engineering in 1929 


(Continued from Page 1) 


ing to more cylinders for passen- GASOLINE TAXES RISE; 
vive the Seales deka ean which | TOTAL OF $449,731,000 
COLLECTED LAST YEAR 


at the time of its brief appearance 

a few years ago, he said, was ahead 

of its day, carburetion and mani-| |. b 

fold development then not having, New York, Feb. 17.—Gasoline 
been far enough advanced to per-/| taxes collected in the United States 
mit the success of the twin six. | in 1929 amounted to $449,731,000, an 


i f r mount- |. 
ua ir seen b By to be a|imcrease of $144,537,000, or about 


step toward further smoothness, and | 47 per cent. over 1928, it is esti- 
be me > = poner yon! } dg | mated by the American Petroleum 
clarea to be anowier great biO | Institute. This represents an in- 
Herbert C. Snow, chief engineer | Crease in the tax per motor vehicle 
, kn YF Pog a to $17.04 from the average of $12.45 
ollowe he second paper Ol | in 1928. Total is based on official 
bay evens. SS fn 5 9 thy | Teports of 35 states and the District 

cri hanic of Columbia and estimated collec- 








torsional vibration. 


COOK COUNTY 1929 


(Continued from Page 1) 


also topped figures of the preceding 
year. 

A review of the _ registrations 
shows that Ford had 486 in March 
as its highest monthly returns. One 
hundred and nine in December 
proved to be the low. Chevrolet 
reached its peak in May with 241, 
December being low with 41. The 


| General Motors unit had 49 in No- 


vember and 71 in October. 
January proved the top month 
for International Harvester with 
144, while November was low with 
27. Diamond T had 129 in January 
as high and 15 in November as low. 
January proved the best month 
for total registrations, the figures 





in a review of the 1930 offerings. tions for recent months in 13 states 
Louis Schwitzer of the Schwitzer- t year’s collections were the 


Cummins Company, here, suggested | }; ; ‘ 
the problem of wind resistance as os gr ey Pin oh a imi se | 
one which engineers had left) times that of 1922, and 12 times that 
be Mee Ag ie 

solved. Sup g his ef that if, 

something should be done in this | 57599713, an” incresne “of more 
direction he pointed out that at/than $5,000,000 over 1928. Ohio is 
forty-five miles an hour 46 per cent. | second with an estimated $36,000,- 





of the average motor’s power was 
taken by wind resistance, while at 
seventy miles an hour wind resist- 
ance and the vacuum created in the 
car’s wake by its speed was between 
60 and 70 per cent. 

Chairman Bert Dingley of the 
Indiana section announced the next 
meeting would be held March 13. 

A large delegation from the Per- 
fect Circle ey at Hagerstown, 
headed by Charles N. Teetor, presi- 
dent, attended the meeting. Prof. 
H. M. Jacklin of the Purdue engi- 
meerin 

ve of his students from the 

ayette school. 

John 
chairman of the national meeting 
Committee, was a guest of honor. 


NEBRASKA'S LICENSE 
LAW UNDER ATTACK 


(Continued from Page 1) 


were used by way of operation 
costs or maintenance charges in 
the enforcement of the law, or in 
furnishing facilities the state 
to such corporations, L. E. New- 
kirk, assistant attorney general, 
argued for upholding by the court 
of the state’s demurrer. 

Basing his appe 
df the law on the existence and use 
of the state ighway fund, Mr. 
Newkirk declared that there were 
ho constitutional objections to such 
3 procedure from the Federal stand- 
point. Attorneys were in agree- 
err as to the facts of the case, 

olding different interpretations of 
the position of the law under the 
state and Federal constitutions. 
They indicated that whatever the 
outcome, the case would be imme- 
diately appealed to the state Su- 
preme Court. They hope to obtain 
@ final decision before the next 
meeting of the Nebraska Legisla- 
ture, so that if the law stands up 
remedia] Measures may be 


pressed itself as not in sympathy 
with the law and averse to hamper- 
ing the trucking industry in Ne- 
braska and neighboring states. 


GEORGE PINK DIES 
Montreal, Feb. 17—George Pink, 
57, chairman of the Dominion Au- 
tomobile Dealers’ advisory commit- 
tee wan 1920, died in Ottawa last 
week. 


|} In 
|amounting to approximately $20,- | 


| law became effective. 
school also attended with | aa 


A. C. Warner of New York, ! 


al for the validity 


taken, | 
as the state of Nebraska has ex- | 


000, a gain of about $10,000,000. | 
| Pennsylvania follows with $35,038,- | 
619 and shows the largest single | 
|gain for the year, $13,140,555. There | 
were no decreases and in some of 
100 per cent. over 1928 are esti- 
mated. 





New York state, taxes 
000 have been collected since | 
ay 1, 1929, when the two-cent tax | 
| 


| COOK COUNTY PLANS 
| EXTENSIVE ROAD PROGRAMS 


| Chicago, Feb. 17—Announcement | F8™BO + +++: +sse sere serene: 65 | Heretofore it was necessary for any caller at his office 
iis just made of a comprehensive Dt cotivebeschetuavéuve wes 3 e 2 . 

"4 pavement program t\Grumeet’ see eeeeeeseeereees 43 | to walk down long corridors over a “bridge of sighs,” etc., 
| gave expenditure of $22,443 agere- | Indiana JOIN 38] with the aid of a pilot. However, the new office is one of the 
1930, 1981, and 1932. ‘Details have | Hendricksen 2200.00..2.000000. 38| most modern and complete and we are willing to bet he is 


been worked out and are made 
known by a joint committee of the | 
Chicago Association of Commerce | 
| and the Chicago Regional Planning | 
Association. Inasmuch as the county | 
|board invited these two groups to| 
— out the program, early ratifi- | 
|cation by the board is considered | 
| certain. 


SON TO ADDRESS 
METROPOLITAN 5S. A. E. | 

New York, Feb. 17—‘What the} 
National Bureau of Standards 
Means to Members of the Metro-| 
politan Section of the Society of | 
Aptomotive Engineers” will be the} 
title of an illustrated lecture to be} 
presented at the regular meeting of 
the metropolitan section S. A. E., at 
the A. W. A. clubhouse, 357 West 
57th St., Thursday evening, by Dr. 
H. C. Dickinson of the Bureau of 
Standards. Dr. Dickinson will out- 
line the work of the bureau, noting 
some of the high spots in the pro- 
gram of each of its twelve divisions. 


| DICKIN 





SCHLEIFF TO DEMONSTRATE 
CRASH ABSORBER TODAY | 


New York, Feb. 17—A demonstra- 
tion of the Schleiff crash-absorbing | 
rubber bumper, which was described | 
previously in the Automotive Daily | 
News and which is being introduced | 
in this country by Capt. Franzcar] 
Schleiff of Germany, will be held 
tomorrow afternoon at 2 o’clock at 
134th Street and 12th Avenue. Capt. | 
Schleiff plans to subject his inven- | 
tion to several severe tests to prove | 
its safety features. 








3 


tf 


HYATT 


QUIET ROLLER BEARINGS 





c—- 





_ Hyatt Quiet Roller Bearings in the transmission 
insure longer life and no adjustments. 





the less populated states gains of | Re 


| twenty-fourth 


‘figures are compiled a new 


being 1,332. March was the next 


| highest with 1,195, while December | 


as the lowest with 411. 

It is interesting to note that 9,529 
of the total registrations were in the 
classification of three tons and un- 
der. 

The standing for 1929 follows: 


Ww 


E sekshscececeewanessssbacus 4,036 
GOVEONES. cosccccscccescceces 1,611 
BPRRCOFTRGIOMAL sc cccccccceccvsccs 838 
BEEN EE ceccccesccescsesones 
DIGED ccc ccccccccccceccvcceses 563 
MF évétiecesssésewsunees 300 
 EBPPPPPPTT TIP TITTT e 243 
. scvbasitusebedadudedesdes 220 
Dn s6405060600046060000004 180 
Nelson LeMoon .......... 169 
Wee VOREOED ccccesccccocess 167 
CED cvecccseuceeceesescees 116 
DT tictevdine de sdaderdeutvent 112 
arr ree 95 
BEE SEUEEEEE ccc dscecccccccens 
PEEL SS ccdvceweerwececeene 74 
DEE cvbee06c0cusseeneecece 70 
PE: o6660k008seensucuices 67 


Rieland & Bree 27 





White Motor Coach ........... 25 
a a ee re 20 
te i casteeéaeeees os 19 
DT: Licesdepousssadevecvans 15 
Ce ttcttede caeneatedeneees 15 | 
POI socescssedscccase 4 | 
BEE bbb 66056 seesasedecbecece 13 
Willys-Knight ....... 11 
Pierce- Arrow 10 
DEY 56.664-00605008000600000 10 
er ee rrr 9) 
DEED. 06s veenccseueseerceess 9 
ME -siseesdethsenetusnawcees 8 
MEE vescsccecceeseveenseceges 8 
errr rr ee 8 
American La France .... 7} 
. Sean aes 7 
Gramm Bernstein .......... 6 
CRUNEEE gc ccccccedéccoos 6 
Studebaker Bus .......sses-- 6 | 
SS rrrree rr Te Ti ee 6 
2 £ arr rrr rs 5 
RED -o.wncwsevacseseetvess 


Four each—Durant and Garford. 

Three each—Dover, Master, Pack- 
ard and Bartlett. 

Two each—Buick, Defiance, In- 
ternational Bus, Greyhound, Cleve- 
land Tractor and Fageol. 


One each—Commercial Electric 


Kelly-Springfield, Highway, Ers- | 
kine, Service, McCarron, Will, | 
Plymouth, Bessing, Viall, Betz 


Parker, Oakland, Walters, Loplant, 
Choate and Oldsmobile. 


KANSAS CITY’S SHOW 
IS MOST SUCCESSFUL 


Kansas City, Mo. Feb. 17—The 
annual automobile 
show of the Kansas City Motor Car 
Dealers’ Association came to a suc- 
cessful close Saturday night. The 
show was marked with a last-minute 
buying wave on the part of the 
public and from out-of-town dealers 
Show Officials believe that when the 
show 
sales figure will have been set. Hal 
Brace, president of the dealer as- 


& |sociation, declares the show the most 


successful in many ways ever held 
here. Attendance during the eight 
days of the show was near the half- 
million mark. 


Brand New 
Genuine Pines 
Winterfronts 
While they last 60% 


off of list prices 


AUTO SUPPLY COMPANY 


916 N. Charles Street 
Baltimore, Md. 














TRUCK SALES GAIN 


| being that he is occupying his new office in the brand new 
























Two Happy Men 
* 













* * 


“Doc” Shaw in New Office 
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Hearing from Old Timers 















| 
| ALTER J. JUDD and W. A. C. Miller are two happy 

men. They are president and secretary-treasurer, 
respectively, of the Miller-Judd Company, Nash distributor 
in Detroit, and they have just moved into their beautiful new 
building on Cass Avenue. They have one of the most mod- 
'ern sales and service structures in the state, one they have 
‘long visualized and one of which they are greatly proud. 
The organization held open house the other day and the place 
|was thronged by interested Detroiters who are always in- 
'terested in anything that has to do with the motor car busi- 
| ness. 



















> * > 
OC” SHAW, the genial advertising manager of the 
Olds Motor Works, is smiling these days, the reason 










| Olds administration building at Lansing which has just been 
| completed. 






































being overrun with callers at the present time. 
| 7 * * 


A number of years ago some legislator in Ohio had a 
bright idea and put across legislation to erect a small 
white cross along the roadside when any one was killed 
in an automobile accident. The number of signs began 
| to grow until now nearly every one in the state is clamor- 
ing to have the signs taken down. On one seventy-five- 
mile stretch there are said to be sixty-nine crosses. While 
it is admitted they are very effective, they also have a de- 
pressing effect on travelers, especially those from other 


states. 
a . * 


AUL W. SEILER, president of the General Motors Truck 

Company and the Yellow Coach and Manufacturing 
‘Company, a deep student of the taxicab business, has evolved 
'a new plan which has already been placed in operation by 
| organizing the Terminal Cab Corporation which will operate 
| taxicab service at railroad terminals and other private con- 
'cessions. The plan will be put into effect first at the Penn- 
|sylvania Station in New York and other concessions are ex- 


| pected to follow. 


* 7 * 


It is very refreshing to get in touch with old-timers 
in the automobile business. The other day we received a 
letter from W. A. Clare, vice-president of the Visco-Meter 
Corporation of Buffalo. We discovered that Mr. Clare 
| is an old Detroiter and was identified with the old Chal- 
| mers Motor Car Company back in 1907, and doubtless 
many old-timers will remember him. 
s+. @ * 
| HE current issue of a well known monthly magazine car- 
| ries a narrative entitled ‘““Michigan—Soused and Se- 
| rene,” which goes on to tell about officials of the state and a 
number of the cities and liquor in general. Of course, it has 
created a vast gain in the circulation of this periodical this 
month, but people are wondering what it is all about. 

Detroiters and residents of Michigan do not hold this 
state any worse than the others in the Union, although, of 
course, it is talked about more, perhaps, because of its close 
proximity to Canada. 

The people who have lived in this city a short time, com- 
ing from near and far distant points, do not seem to hold the 
state is any more “wet” than the others, but attention is 
called to it more frequently, as at this point it is only a mile 
from Canada. 

At any rate, they will undoubtedly look for future ar- 
ticles about other states in this same periodical. 

* . + 


One of the guides in the Fisher Building remarked 
the other day that the annual spring trek is on. More and 
more people have been calling at the offices of the build- 
ing during the last week and requesting to be shown 
through. For the most part these visitors are women— 
wives and relatives of visiting automobile dealers in De- 
troit. 
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_ TEXAS CAR SALES 


26% OVER 1928 


December, 1929, Regis- 
trations Increase 


28% 


USTIN, Feb. 17.—After some 
delay, the new passenger car 
registration figures for Texas for 
the month of December and the 
entire year 1929 have been an- 
nounced, showing not only an in- 
crease for the final month of the 


year over the corresponding 

od of 1928 but a larger gain 
for the full year over the preced- 
ing twelve months. 

In line with most of the other 
Southern states and the Pacific 
Northwest territory, new car sales 
in this state continued at a high 
level through to the end of the 
year, with the result that the reg- 
istration of 10,751 new vehicles i 
December topped the 8,342 of De- 
cember, 1928, by 2,409, an increase 
of 28 per cent. 

A notable thing about this De- 
cember gain over the preceding year 
is that it was larger than the in- 
crease shown by the entire year over 
1928. The complete 1929 sales, as 
indicated by the registrations, 
amounted to 207,686, as compared 
with 164,388 in 1928, an increase of 
43,298, equal to 26 per cent. 

The December gain over the cor- 
seus month of 1928 is con- 
sidered highly significant in this 
state, as well as in the other 
Southern states. It is natural that 
the winter business in the South 
should be proportionately larger 
than in the North, where the 
heavy selling season does not 
open up until spring. This excep- 
tionally good winter business in 
this section of the country, there- 
fore, is considered as an indication 
that a good spring business may be 
expected in the North. 

The performance of Chevrolet 
was the outstanding feature of the 
December business in this state. 
Registrations of this car amounted 
to 3,259, as against 682 in the cor- 
responding month of the preced- 
ing year, a gain of 2,577. Ford’s 
proportion of the total business was 
considerably smaller than in most 
states, the sales of this unit 
amounting to 4,475, as against 3,609 
a year before, an increase of 866 
cars. 

Other makes of cars to set up in- 
creases in December over the same 
month in 1928 were De Soto, 69; 
Graham-Paige, 17; Oakland, 10; 
Hupmobile, 2; Pierce-Arrow, 6; 


Pranklin, 3; Jordan, 2, and Lincoln, | jeased a building at 4th Street and | ice and wholesale distribution, while 


Ford went back into the lead 
for the entire year’s sales after 
having surrendered this position 
to Chevrolet during 1928. Ford’s 
registrations in 1929 were 84,294, 
as against 33,446 in 1928, an in- 
crease of 50,848. Chevrolet’s sales 
for the year were 56,111, as 
against 52,838, a gain of 3,273 over 
1928. 

Other makes of cars to establish 
increases during the year over 1928 
were Graham-Paige, 1,141; Oakland, 
82, and Reo, 241. Gains were also 
shown by Plymouth and De Soto 
cars that were not in production 
during all of 1928. 

Cars that in 1929 came very close 
to the 1928 sales were Pontiac, 
Studebaker and Oldsmobile. ‘ 

Following are the new car regis- 
trations in Texas in December, 1929, 
as compared with the corresponding 
month of 1928, with the gains 
shown: : 

1928 Gains 
3,609 866 
2,577 

69 

Chrysler 
Plymouth .... 

DE carkns o'as 
Studebaker .. 

Essex 
Durant 
Oldsmobile ... 

Graham-Paige 
Marquette ... 


Oakland ” 
Hupmobile -.. 


Willys-Knight 
La Salle 
Roosevelt 
Cadillac 
Pierce-Arrow. 
Marmon 
Franklin 
Jordan 
Lincoln 


motive Daily News is actuated 


are merchandising, technical or in 
eral automotive information. 


automotive field. 
In some instances readers may d 
which will require an expenditure of 


data at the least possible cost, or we 
and expeditiously. 


SIXES AND EIGHTS 
QUESTION: To settle a dispute, | 
two readers of your paper appeal to | 
you for a decision. I say that in 
1930 there are more eights being 


produced than sixes, and my friend | 
Says that tne sixes lead. Will you} 
kindly settle? 

J.D. P., Pawtucket, R. I. 


ANSWER: 





| 


chassis using eight-cylinder engines,| US¢ on American cars? VW 
but in produc-| device an American invention, and | 

| tion volume the sixes are far ahead. | if so, by whom? 

There are very’ nearly sixty eight- | E. G., Sunbury, Pa. 


the eights do lead, 


| cylinder chassis against about forty- | 
| five sixes. However, 
| alone, procucing a six, turns out 

more cars than all the eights put 
| together. It may be noted that 





| 
| 


Ask Us To 


IX inaugurating this service department, The Auto- 


help its readers solve their problems, whether these 


We shall be glad to have 
our readers ask us any questions pertaining to the 


and in such cases we shall be glad to get the desired 


readers where they may obtain it most economically 


In the number of| when the magneto first came into| 


Tell 


No mere hum: 
by the desire to 
may be stumped 
the field of gen- ye 
as sources of in 


You— 


an being can completely and accu- 


rately answer every question that may be asked him. 
The greatest merchandiser, the most skillful engineer, 


by some query related to his own 


rticular field. However, The Automotive Daily News 


formation from which it can obtain 


data on almost every phase of autemotive activity. It 


desires to place these sources at the disposal of its 


esire information readers. 
money to secure, 
reply, we would 
dressed and stam 


printed in the pa 


shall inform our 


In cases where the reader desires an immediate 


suggest that he inclose a _ self-ad- 
ped envelope. Other inquiries will be 


per from day to day in the order in| P 


which they are received. 


,; though there are only four four-, was offered 


cylinder chassis now on the market, | 
the total production of these is still | 
an important factor, because the | 
cars list in the lower price ranges | 
and include Ford, Whippet, Ply-| 
mouth, etc 
MAGNETOS AND THEIR MAKERS | 
QUESTION: Can you tell 


me | 


Was this | 


ANSWER. The magneto came in 


Chevrolet | somewhere around 1900. As early as 


April of tnat year the Holtzer-Cabot 
dynamo igniter was being adver- 
tised and the Motsinger auto sparker 


| 


Dealer Activities 





Dallas, Tex., Feb. 17—The Miller 
| Oldsmobile Company, Oldsmobile 
and Viking dealer here, has moved 
|}to larger quarters at 1811 North 
Harwood St. ‘The former location 
| was at Young and Browder streets. 


| Officers of the company are: Gene | 


Miller, president; A. C. Burger, vice- 
president, and Don L. Miller, secre- 
tary-treasurer. 


Portland, Ore., Feb. 17—A new, 


service department has been estab- 
| lished by Collins Brothers Com- 
| pany, Oakland-Pontiac dealer, on 
| Portland’s East Side. Harry Nor- 
cross, veteran service Manager, will 
| supervise it. 

| Evansville, Ind., Feb. 17.— The 
Gatsch Cadillac-La Salle Corpora- 


| tion has been organized as distribu-*| 


tor in southern Indiana, Illinois and 
western Kentucky. Capital stock is 
listed at $50,000. Incorporators are 
Norman E. Gatsch, former vice- 
| president and sales manager of the 
Fellwock Auto Company, which it 
succeeds; Henry B. Kinchel and Lu- 
| cille K. Gatsch. The company has 


} Blackford Avenue as sales and serv- 
ice headquarters. 


Derby, Conn, Feb. 17.—Hurlburt 
& Preston, Inc., local Willys-Knight 
dealer, will also handle Packard 
cars. The company’s showrooms are 
on Seymour Avenue. 


San Antonio, Tex., Feb. 17.—W.G. 
Hundley has sold his interest in the 
firm of 


has been changed to Wroten-Fran- 
cis Motor Company. The company 


established in 1914. 
been associated with the automobile | 
business in Dallas, but will now 
move to San Antonio. 
ters of the firm are at 723 Broad- 
way. 


Mason City, Ia. Feb. 17.— The 
North Iowa Motor Company, dis- 
tributor for the Studebaker car in 
sixteen northern Iowa counties, is 
consolidating its salesrooms at 109 
South Delaware St., and its repair 
and service department on 19th 





Moon-Windsor 2 3 
Miscellaneous. 11 18 


Totals 10,751 8,342 +2,409 
*Not in production. +Net gain. 
Following are the complete 1929 
registrations of the twenty leading 
sellers in Texas, as compared with 
1928, with the gains shown: 
1929 1928 Gains 
84,294 33,446 50,848 
Chevrolet ... 56,111 52,838 3,273 
hs «a in 12,129 wens 
Buic ee 10,278 ae 
Pontiac i 
Dodge 10,666 
Plymouth 1,319 
De Soto 637 
4,733 


5,388 
3,657 





Oldsmobile .. 
Graham-Paige 


Wroten-Hundley Motor | 
Company to Lee Francis. The name | 


is Dodge distributor here and was| 
Francis has} 


Headquar- | 


Street Southeast, in the building at| 
620 North Federal Ave. The build-| 
ing is being remodeled and several! 
interior improvements will be made | 
to meet the needs of the North| 
Iowa Motor. 


Sharon, Ia., Feb. 17.— Tilman} 
| Sawyer, formerly a partner in the) 
Coasts Clothing Company in Grin- | 
nell, has purchased the Ford deal-| 
ership here and will operate it as 
the New Sharon Motor Company. 


| Olean, N. ¥., Feb. 17.—L. w. Sillo- | Buick, by 


way has taken the dealership in 
this city and surrounding territory 
|for Hudson-Essex motor cars, with 
| headquarters at 109 East Sullivan 
|St., where a modern showroom and 
'service station have been provided. 

Dallas, Tex., Feb. 17—H. J. Gau- 
ley and B. W. Slifer have formed 
ithe Gauley-Slifer Company to serve 
as Hupmobile distributor for this 
territory. Temporary headquarters 
are at 2413-15 Commerce St. Gau- 
ley, who has spent fifteen years in 
the business in California and De- 
troit, will have charge of sales, serv- 


| Slifer will have charge of the office 
| management. 

| Wichita, Kan., Feb. 17—The E. C. 
|Team Auto Company, Franklin dis- 
|tributor for this territory, has 
;}moved into its new home, occupy- 
ing the entire first floor of the 
new Kersting Hotel Building. The 
|company formerly was known as 


ithe Franklin Wichita Company. 


St. Louis, Mo., Feb. 17—Announce- 
|ment has been made by the Pru- 
dential Insurance Company of 
America of the adoption of a group 
life insurance policy by the Allen- 
James Motor Company, Inc., of this 
city, for the protection of fifty-two 
workers. The total amount of the 
policy involved is $70,000. 


I. H. C. NAMES CLARK 
TO HEAD UTICA BRANCH 


Utica, Feb. 17.— Eugene Clark, 
formerly of Auburn, has been named 
manager of the local branch of the 
International Harvester Company, 
succeeding E. F. Dixon. Mr. Dixon, 
who had been located in Utica since 
1927, has sailed for British West 
Africa, where he has been appoint- 
ed office manager of the Interna- 
tional Harvester Export Company. 

Mr. Clark was manager of the 
Auburn branch office of the Har- 
vester company for two years. Pre- 
vious to that time he traveled for 
the company. The local territory 
comprises Oneida county. 


IN NEW POST 
Spokane, Wash., Feb. 17.—E. D. 
McDonnel has been placed in charge 
of the factory sales and service 
branch here of Sterling Motor 
Truck Company. He succeeds Wade 
E. Sherrard. 





SEEKS TRUCK LINE PERMIT 


Birmingham, Ala., Feb. 17. (UTPS). 
—C. B. Wilkerson has applied to the 





Durant ° 7 
Oakland 

Hudson .... 
Hupmobile . 


Reo 1,153 
Willys-Knight. 1,016 


241 





"82 | Sion at Monntgomery for permission 


.... | tween Mobile and Gulfport, Miss. 


Alabama Public Service Commis- 
to operate a freight truck line be- 


Hearing has been set for February 


These devices were 
essentially magnetos. The Lozier 
magneto was advertised in various 
publications early in 1901. It is 
probable that the invention of the 
magneto could be credited to Ger- 
man inventors without any very 
definite hardship on any one else. 
Bosch and Eisemann were early 


German n:ianufacturers of this form | 


Of ignition equipment. 


AUBURN FAN BELT 


QUESTION: Will you please give |}; 
| me the length of the fan belt of the | acco 


Auburn 125, also the angle? 
K. W. K., Newark, N. J. 
ANSWER: The length of the belt 
is 44 15-16. The angle of the V is 
given as 45. 


Personal Briefs 








Birmingham, Ala., Feb. 17 (UTPS). 
Arthur Speights has been named 
sales manager of the M. & E. Motor 
Company, De Soto distributors here. 


Cortland, N. Y., Feb. 17.—John B. 
Carberry, aged 65 years, for thirty- 
five years identified with the Brock- 


more recently as assistant plant 
superintendent, died Monday at 
General Hospital in Syracuse. 


Jersey City, N. J., Feb. 17—John 
F. Horan of the Hudson County 
Buick Company has set another 
selling and delivering 
more Buick cars in the first four 
months, showing 1930 models, than 
any other retail salesman in Massa- 
|chusetts, Pennsylvania, New York 
or New Jersey. Horan has been at 
the main office, 870 Bergen Ave., for 
nine years. A. G. Southworth, re- 
tiring president of the company, 
has, for five years, offered a bonus 
to his salesmen as an incentive and 
Horan has won every year. 





San Antonio, Tex., Feb. 17.—Eight 
salesmen of the San Antonio Buick 
Company have qualified for mem- 
bership in the Buick Master Sales- 
men’s Club, according to Ellis 
Green, sales manager. They are: 
C. A. Newton, B. C. Calvin, J. M. 
Wolfson, A. E. Stevens, Mike Persia, 
Jack Eubank, Ed Haenel and L. C. 
Felder. 

Pittsburgh, Pa, Feb. 17—W. F. 
Terry, formerly service manager of 
the Chandler Motor Car Company, 
has been appointed special repre- 
sentative for the Viking in this city. 
He will make his headquarters in 
the Oldsmobile retail store at Baum 
Boulevard and Beatty Street. 


New Orleans, Feb. 17—Edward J. 
Thurber, formerly sales manager 
for Graham-Paige of Louisiana, 
factory branch here, has resigned 
and become sales manager for Mo- 
tor Sales and Service, Chrysler dis- 
tributor. 

Boston, Mass., Feb. 17—M. L. 
Davidson has been appointed man- 
ager of the used car department of 
the Richards-Clarke Motor Com- 
pany, De Soto distributor. 


Pittsburgh, Pa., Feb. 17.—Ralph 
H. Flinn, for the past six years as- 
sistant sales manager of the Sam- 
son Motor Company, Chrysler dis- 
tributor here, has been appointed 
wholesale representative for that 
firm in southwestern Pennsylvania. 


Chicago, TIL, Feb. 17—W. Earle 
Pashley, advertising manager of the 
C. F. Pease Company, 813 North 
Franklin St., here, has been ap- 
pointed assistant sales manager and 
second vice-president. He was also 
elected to the board of directors, 
and, in addition to his new duties, 
will continue in charge of advertis- 
ing and all promotional activities of 
the company. 

Atlanta, Ga., Feb. 17—Announce- 
ment has just been made by J. E. 
Dodge, regional sales manager for 
the Reo Motor Company, of the ap- 
pointment of E. G. White as serv- 
ice manager for the local branch. 
Mr. White has been in the service 


division of the Reo Company as| 


traveling representative for the past 





20, in Montgomery. 


seven years. 


TEEFY-SELTZ CO. 
OPEN SALES SCHOOL 


Clas fa Avaitabie 
to All Salesmen 
in Philadelphia 


| HILADELPHIA, Feb. 17.—A sales 
school having:an unusual angle 
lhas been opened by the Teefy- 
Seltz Company, Inc., Auburn and 
Cord distributors, 1419-1421 Spring 
Garden St. The classes are not 
lonly for the organization’s dealers 
and their salesmen, but also are 
open to dealers and salesmen han- 
dling any make of Car. ' 

The first educational meeting of 
|a series of twelve, having as its 
|topic “Where Does the Car Dealer 
|Get Off?” was held on the night 
'of February 10, in the quarters of 
{the Philadelphia Automobile Trade 
| ciation, Broad Street above 
Olive, with a! H. Faulkner, vice- 
|president of the Auburn Automo- 
| bile Company, conducting the class. 
| The attendance numbered close 
|to one hundred and there was a fair 
representation of dealers and sales- 
'men from non-Auburn organiza- 
| tions, as well as many from the lo- 
cal and up-state Auburn dealer 
|groups. A dinner for the Teefy- 
|Seltz Company’s own dealers and 
|the salesmen preceded the business 
session. ; 
| Mr. Faulkner, in describing his 
| experiences on a recent trip into 
|the Middle West, drew for his hear- 
|ers a sharp contrast between proper 
;selling methods and some improper 
|selling methods thereby disclosed, 
|He also gave his audience the bene< 





|way Motor Truck Company here,| fit of detailed reports he had re- 


|ceived from representatives whom 
he had sent to New York and else- 
where, provided with used cars to 
offer dealers on trade-in deals. 
The speaker showed, by quoting 
examples, how dealers might learn 
from observing selling methods of 
the right kind used in other re- 
tail lines and pass this information 
on for the benefit of their sales or- 
ganizations. He contrasted the poor 
attention accorded customers mak- 
ing anywhere from $700 to $3,000 
purchases in an automobile sales- 
room with the excellent selling 
methods followed, for example, in a 
Chicago harberdashery into which 
he went to buy a single pair of spats, 
| and where he spent the compara- 
ay small sum of $19—a total 
| much larger than he had intended— 
owing to the suggestions and di- 
| plomacy of a salesman in the shop, 
| This salesman had selected for him 
|}an appropriate pair of brown spats 
|to go with his suit and, without 
|removing the pair, suggested and 
| sold him also a gray pair to go with 
; another suit. Then the salesman 
‘sold him a hat and other articles; 
drew from his customer first the 
| fact that Mr. Faulkner was from 
his own home state, Indiana, and 
next that he was an official of the 
| Auburn Automobile Company; sug- 
| gested he open a charge account 
; with the shop, after learning that 
jhis patron had other charge ac- 
| counts in Chicago, and caused a let- 
| ter of thanks and appreciation for 
jhis patronage to be sent, awaiting 
him when he returned home. 
| Mr. Faulkner emphasized that the 
|car dealer, in order to be success- 
| ful, must give more thought to in- 
structing his salesmen to establish 
|} good will and closer contact with 
customers. He added that the retail 
car salesman is the only salesman 
in the world who must be both a 
buyer and seller; and that his ability 
to buy the customer’s used car at a 
reasonable figure is equally as ims 
portant as his ability to sell him @ 
new car. 

Some of the subjects to be dise 
cussed in future class meetings are: 
“Used Cars,” “Simple Accountin 
Methods,” “Newspaper, Direct Mai 
and General Advertising,” “Service” 
and “What Is Wrong With Many of 
jo in Which Cars Are Being 

re) >?” 





OMAHA SHOW EXHIBITS 


Omaha, Neb., Feb. 17.—Previous 
records have already been broken 
by the number of exhibits entered 
in the Omaha auto-aero show to be 
held February 17 to 22. Twentye 
seven makes of passenger automo- 
biles, thirty makes of trucks, ten 
models of airplanes and five out- 
jones motor makes have been en- 

red, 


PLAN SEATTLE SHOW 


Seattle, Wash., Feb. 17—J. B. 
Dobbs, who conducts the Shell 
Happy Time hour radio, over a Coast 
network of radio stations, and his 
troupe of entertainers have been 
engaged as an attraction for the 
Seattle automobile show, to be 
|staged during the week opening 
| February 25. 
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The Value of the Shows 


OW that the New York and Chicago automobile shows 

for 1930 have become matters of history, it is possible 

to estimate the actual benefits derived from the exhibitions 
with somewhat more detachment than is possible during the 

frenzy of the show period. There is a certain body of 
opinion in the automotive industry that yearly asks, “What 
use are the shows anyway? Wouldn’t we be better off if we 
put in the time they consume working at our actual jobs?” 
The inevitable answer to all this criticism is that the 





|part or does 


Mich., | 





Alexander Johnston, Secretary: | Editor, Automotive Daily News:— 


| Is it just an eccentricity on our 
it sometimes 


strange to you too, that when you 
|offer your tailor your old suit in 
|part payment for your new one, he 
| politely but firmly refers you to 
| the second hand emporium on the 
| Side street? ; ae : 
He is probably in a similar posi- 
tion to the automobile dealer who 
would rather have new stock which 
is salable than used stock which 
is not. 

Your tailor does not take your 
used suit in trade and neither does 
he replace the lining on the new 
one free of charge if it wears out 
before you think it should, “and 
you don’t even ask him to.” 

But you expect your motor car 
dealer to take your used car at 
more than he can get for it and 
then render free service on the new 
regardless, many times, of 
“why” that service is required. 


When a merchant ceases to feel 


‘that he is entitled to a fair profit 


on his wares he ceases to be a mer- | 


| chant. 


automobile shows are and will be valuable just as long as| 


the general public indicates that it is interested in them by 
attending. 
practically unanimously it will be time to consider whether 
the exhibitions are still serving a useful purpose. 

From the point of view of the automotive industry 
the annual shows are the most beneficial factors in the 
business. To concentrate the attention of the entire 
country on the new products of the industry during two 
weekly periods coming just at the beginning of the buy- 
ing season is an advantage that any industry would wel- 
come with open arms. During the New York and Chi- 
cago shows not only the papers of those cities but publi- 
cations all over the country carry news of the shows 
and descriptions of the new products offered. Such pub- 
licity focuses the attention of the entire country on our 
industry and its products. 

If any other industry, particularly one in which chang- 
ing styles is a factor, could get the opportunity that the 
shows give the automotive business, they would leap on it 
with shouts of joy. 
shows that we take them as a matter of course and humanly 
begin wondering whether they are really helpful. 

Within the past few years there has grown up a custom 
among certain manufacturers of making a display of their 


The ic stays away ) e shows! 
When the public stays away from th ho od 


,Of business that a great many 


|for their 


We have become so accustomed to the} 
|can 


Competition, being a healthy ele- 
ment in business, should be met as 
such and we are as ready as the 
next fellow to fight competition for 
a “profit,” but we have not yet 
found any reason for begrudging 
our competitor a “loss,” and so it 
never stings to have the prospect, 
who is attempting to trade in a 
fifty dollar value for $200, go 
around to the side street and buy 


another make of car—or to be ex-| 


act—sell “his” car. 
Be generous. 


Never begrudge the other fellow | 


a loss. 

How many times have you heard 
“I’m in the automobile 
‘game’?”’ 

Although this was written more 
for general consumption than for 
those in our own line alone, we take 
the liberty of asking any automo- 
bile man—or woman—who may read 
it to help in lifting the industry 
out of the “game” class. 

Quit “gambling” in junk. 

We are not gamblers, we are 
business men, and gambling of this 
kind has done as much as any 
thing else to keep the word “game” 
firmly attached to our line of busi- 


seem | 


Discusses Used Car Trade 
And Why Dealers Take Loss 





FORUM 


The Automotive Daily 
News is glad to receive 
letters from its readers 
on topics pertaining to 
the trade and to publish 
such as seem to have gen- 
eral interest. Obviously 
the Automotive Daily 
News must disclaim re- 
sponsibility for views ex- 
pressed by its readers. 











offers you more car for less money.” 

Check that last statement by 
comparing what you were able to 
buy in cars before the war with 
what you now get. 

What other commodity has gone 
up in quality and down in price 
during that same period? 

Clothes, shoes, food, education, 
amusements, coal, railroad and 
street car fares—and although the 
railroad and rapid transit com- 
panies claim that the extensive use 
of the automobile was instrumental 


in forcing their fares up, just fig- | 


ure out for yourself what those 
fares would have been by now if 
the automobile was not supplying 
competition. 

There is only one “fair” appraisal 
on “anything.” 

, “It is worth what you can sell it 
or. 

There were about 4,000,000 new 
cars sold in 1929 at the prices that 
their respective makers placed on 
them, which means that those man- 
ufacturers priced their product at! 


Ze 


levels meeting with approval of the 
buying public; or, in other words, 
they priced them “fairly.” 

Assuming that the manufacturers 
of clothes, shoes and foodstuffs did 
the same thing, why is it that they 
are not asked to accept, in exchange 
for new merchandise, that which is 
no longer desirable to the owner? 

Not that the automobile dealer is 
unwilling to accept used cars in 
| trade, but being a business man he 
| wants to do business on an honest, 
| legitimate basis, one that proves fair 
| to both sides, but under the system 
|in use in the past he has been con- 
tinually on the defensive because 
the prospective buyer, although ad- 
|mitting the fairness of the price on 
the new car, almost invariably has 
placed a fictitious price on his used 
one, a price that is not based on any 
knowledge of the used car market; 
in fact, based on nothing but an ar- 
bitrary determination to sell that 
| dealer something for more than its 
|actual value and then expect to ob- 
tain a 100 per cent. perfect piece of 
mechanism which will never give 
|him any trouble, regardless of how 
| it is used or misused, and if it does 
| demand service, without charge. 
| This was intended, not as a mere 
lamentation caused by existing con- 
ditions in our trade, but because 
where there is demand, the supply 
comes; and the automobile busi- 
ness, demanding capable business 
men to cope with these conditions, 
the cupply came. 

It does not seem entirely un- 
reasonable to suppose that the ill 
wind which made it necessary for 
our industry to surround itself with 
some of the country’s most astute 
| business men, may have blown into 
our midst enough of their character, 
enough of their common sense and 
enough of their courage to enable 
us to say “No” when we are so 
generously offered a loss. 

_The man who makes a profit for 
his house is more often a “no man” 
than a “yes man.” 

Let’s quit the “game” and go into 
“business.” 

J. ALDEN DE RANDE, 
Office Manager, 
Laurence Motor Car Company. 

Newark, N. J. 
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Temperatures 


ness, a word which creates among} 


other folks an attitude toward the 


automobile trade in general which | 


is not complimentary to it. 

We are in a clean, reputable line 
of 
our prospects and buyers depend on 
living—steel men, glass 
men, leather men—and they are 
not taking our used steel, glass or 
leather in trade either. 

If there is any one thing a man 
conscientiously _ sell today, 
knowing that he is giving a full 


|dollar’s worth for each dollar spent, 


products in hotels in New York and Chicago in addition to| 


their exhibits at the Palace and Coliseum. Such exhibits 
have probably reduced somewhat the attendance at the 
shows, but such reduction has not been disastrous. 
other hand, free exhibits of the lines of various great manu- 
facturers at the hotels where crowds congregate have served 
to show the new products of the industry to hundreds of 
thousands of people who normally would not see them. It 
happens that the hotel shows in Chicago are relatively more 
important than those in New York; perhaps the facilities 
provided by the Chicago hostelries are a little better than 
those available in New York. 
Chicago this year was that nearly a million people saw at 
least part of the new products of the industry, taking the 
grand total of visitors to the hotel shows and the Coliseum. 


On the} they spend? 


| 


\it stays until 
At any rate, the net result in| 


The prime object of any show is to let people see our'| 


new offerings. 
in a hotel matters not at all. 


Whether they see them at the Coliseum or | 


. . ° | 
In this connection we must always remember that the 


national exhibitions at the Palace and the Coliseum are the 
reason for the success of the lobby exhibits. Without the 
“big top” the side shows never could exist. 

If a final argument for the 
needed it may be found in the recent attitude of that very 
astute manufacturer—Henry Ford. During the years when 
Henry Ford was offering the Model T practically without 
change from year to year he never staged a show of his prod- 
ucts. But the minute the Model A was placed on the mar- 
ket Mr. Ford took pains to exhibit it in New York and Chi- 
cago, where the general public could have a chance to inspect 
it. In New York Mr. Ford hired Madison Square Garden 


and his dealers offered in the newspapers to call for pros-| 


pective visitors and drive them to the exhibition hall. Fur- 


thermore, Henry Ford used the prestige and pulling power | 
of the national shows to bring visitors to his exhibit, which | 


was run during show week. Again this year the Ford ex- 


hibits were held during the show period, plainly indicating | 


the value which Mr. Ford saw in the national] exhibitions. 


value of automobile shows is| 


it is an automobile; so why should 
the buying public choose the auto- 
mobile dealer to put out of busi- 
ness by foisting upon him that 
which is not worth what they de- 
mand and then demanding of him 
a dollar’s worth for every dollar 
And now that we're 
asking things: 

Why should food, for instance, 
vary in price according to season? 

You say this is controlled by sup- 
ply and demand. 

Well, perhaps so, but the motor 
car dealer has a price put on his 
merchandise once a yo@r and, re- 
gardless of supply or demand, there 
he is able to offer 
something new “and then he usually 


COMING EVENTS 


FEBRUARY 


—Indianapolis. Automobile Show 
—Trenton, N Automobile Show. 
—Providence, R.I. Automobile show 
—Canton, O. Automobile Show. 
—Red Bank, N. J. Monmouth County 
Automobile Show. 
22—Omaha, Neb. Automobile Show 
—Duluth, Minn. Automobile Show. 
—Waterbury, Conn. Automobile Show 
§ —Watertown, N. Y. Automobile Show. 
19-22—Bloomington, Ill. Automobile Show. 
20-22—-Holyoke, Mass. Automobile Show 
20-22—New Ulm Minn. Automobile Show 
21-Mar. 1—Altoona, Pa. Automobile Show. 
22-Mar. 2—Los Angeles, Cal. Automobile 
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Show 
24-March 1—Camden, N. J. Automobile 
Sho 


w. 
24-March I1—Des Moines, Ia. 
h 


Show 
24-March i—Fall River, Mass. Automobile 


how. 

25-March 1—Oil City, Pa. Automobile 
Show 

Ind. Automobile 

how at Memorial Coliseum 

25-March 2—Seattle, Wash. Automobile 
show. 

27-29—New Castle, Pa. Automobile Show. 

27-Mar. 1—Albuquerque, N. M. Automobile 
w 


25-Mar. 1—Evansville, 


Show. 
27-Mar. 1—Culgary, Alberta. Automobile 
Sho 


MARCH 


3- 7—Boston, Mass. Automobile Salon of 
fine cars. 

8-16—Spokane, Wash. Dealers’ 
sive Automobile Show. 

11-15—Houston, Tex. South 
mobile Show. 


Progres- 


Texas Auto- | 


month aft 





Automobile 


Will 
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er month 





Willard goes to 
extremes to fortify 
quality 


In the cold room in the 
Willard laboratories, 
where batteries are 
tested at zero tempera- 
tures, Willard engineers 
learn how to build bat- 
teries that meet unusual 
as well as ordinary serv- 
ice requirements. 





STORAGE 
BATTERIES 
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New Rustless Steel Radiator Shells 


RADIATOR SHELLS of rustless steel are polished to a high brilliance before they are put into the Ford 
ear. They require no polishing thereafter, for the lustre exists all the way through the metal 


Motive Fleet Ordered 


Rustless Steel Finds Use 
In Automobile Fitting 


USTLESS steel, which has been 

adopted for exposed metal parts 

of the new Fords, is a distinct inno- 
vation in the automobile industry. 

Resistant to rust, tarnish or cor- 
rosion, a damp rag is all that is 
necessary to restore its original bril- 
liance. There is no plating tocrack 
or wear off, since the luster quality 
goes all the way through the metal. 

When the Ford Motor Company 
decided upon the use of rustless 
steel, there was no one manufac- 
turer equipped to produce enough 
of it. Therefore, to insure a con- 
stant and adequate supply, arrange- 
ments were made with several con- 
cerns to manufacture the metal ac- 
cording to prescribed specifications. 

Before the adoption of the alloy 
for use in automobiles, it was sub- 
jected to many severe tests by the 
United States Bureau of Mines, by 
metallurgical and other scientific 
nstitutions and by the Ford Motor 
Company. 

The Ford experiments were con- 
Hucted fov more than a year. Sam- 
ples of the metal were subjected to 
a salt spray for 100 hours, 
equivalent, according to engineers, 
of ten years of service under the 
most corrosive weather conditions. 


—_ Walden Offers 
New Hy Duty Socket Set 


These new “Hy Duty” sockets and 
handles by Stevens Walden, Inc. 


Worcester, Mass., are for use on 
large sized nuts. Their lightness 
and convenience speed up work, the 
makers claim, and they need the 
least possible clearance to get at 
nuts. Tools assembled from this 
set are said to give a powerful lever- 
age and have ample margins of 
strength to insure safety, yet they 
avoid the weight and bulk usual in 
large sized sockets and handles. For 
weight of metal they substitute 


quality of steel. 
The sockets are thin-walled and 





the | 











This test failed to tarnish, rust or 


corrode the material. 

The rustless steel was subjected to 
the action of 143 different acids, 
alkalies, salts, organic compounds, 
poison vapors and acid gases under 
normal and high temperatures. 
Seventy-six of those biting acids and 
fluids, in various degrees of strength, 
failed to affect the steel strips. 

Thirty-three of the remaining 
acids affected them so slightly as to 
be negligible. In only thirty-four in- 
Stances was the metal attacked se- 
riously. 

Many metals and many kinds of 
alloys were tried by scientists in the 
research laboratories of the Blue 
Valley Creamery Company, Chicago, 
in an effort to find the ideal metal 
for use as containers for dairy 
products. 

This, too, was an extremely ex- 
haustive series of tests in which va- 
rious corrosive acids, present in milk 
products in minute quantities, were 
used in many degrees of strength 
and temperature. The rustless steel 
alloy Came through supreme. 

The alloy, of course, is more ex- 
pensive than plated metals. 
economies of mass production have 
made its use possible on the Ford 
cars. In these models rustless steel 
has been utilized in the new cowl 
strip, the head lamps, radiator shell, 


rear lamp and the radiator, hub and | 


gas tank caps. 


;of minimum dimensions, made of 
| chrome-alloy steel. The handles are 


| long, sturdy, light, yet heat treat- | 
;ed and tempered to tremendous | 


| strength. 


| 
For general maintenance, repair | 


|} or construction work on heavy ma- 
chinery, engines, motor trucks, etc., 
| they are said to offer a combination 
of power, safety, comvenience of 
| handling and ability to get at inac- 
| cessible nuts that is hard to equal. 

The set consists of eight hexagon 
sockets—}%, 31-32, 1, lis, 1%, 1%, 
| 1% and ly» inches. 

No. 2281—Sliding offset handle 
and adapter, 20 inches. No. 2282— 
Extension bar, 14 inches. No. 2283— 
Extension bar, 6 inches. No. 2284— 
, Plug connector for ratchet, and No. 
2285 — Ratchet handle, 15 inches. 
No. 2200—Set, complete in steel box, 
$15.25. 











But the | 


‘To Save Circus Parade 


Indianapolis, Ind., Feb. 17.—An 
order for a fleet of forty General 
Motors truck chassis has been ob- 
tained by L. C. White, manager of 
the local GMC branch, from the 
|United Circus Corporation, now 
wintering at West Baden. 

Special circus bodies with typical 
paintings and decorations are being 
| built by various body building com- 
| panies, and the forty trucks will be 
ready for the road early this spring, 
according to announcement by Sam 
B. Dill of Bloomington, manager of 
lthe circus, which becomes the first 
| big road show in the country to be 
| motorized. ; 

The motor transport is heralded 
as the savior of the street parade, 
modern traffic conditions, Mr. Dill 
said, being responsible for the rapid 
(decline of this popular gesture. The 
truck parade will pass much more 
quickly through the city streets and 
|result in little consequent tying up 
| of traffic. 3 

Trailers and other equipment will 
also be used by the circus which, 
when completely motorized, will tour 
ithe country under the name of 
|Gentry Brothers. Great savings are 
|expected to be possible through the 
motorization, which eliminates care 
and attendants for horses, as well 
| as railroad traveling expenses. 


|FARRELL ISSUES CALL 
| TO FOREIGN TRADERS 


| New York, Feb. 17.—“The out- 
|standing feature of American for- 
leign trade is the increased sale 
|abroad (by more than 12 per cent. 
|last year) of the products of our 
|manufacture,” declared James A. 
Farrell, chairman of the National 
|Foreign Trade Council, in issuing 
the call today for the seventeenth 
{national foreign trade convention. 
|The meeting will be held in Los 
+Angeles on May 21, 22 and 23, and 
|returns from the council’s prelimi- 
nary invitation indicate that about 
2,000 foreign traders from all parts 
of the country will be present. 


COTTON STATES RECIPROCAL 
LEGISLATIVE GROUP FORMED 


New Orleans, La., Feb. 17.— The 
Cotton States Reciprocal Motor Ve- 
hicle License and Fuel Association 
was organized at a meeting held 
here this week of officials from 
Louisiana, Mississippi, Alabama, 
Arkansas, Oklahoma and ‘Texas. 
The association has been formed to 
promote legislation in the states 
covered for a uniform license sys- 
tem of automobile license fees to 
provide for a 90-day license courtesy 
for tourists and commercial vehicles 
traveling frequently from state to 
state. Reciprocal legislation govern- 
ing gasoline taxation, highway fees 
and other forms of laws which affect 
the motorists of these states wi 


| obtained from the bureau 





Foreign Trade 
Opportunities 


Washington, D. C., Feb. 17.— 
Foreign automotive trade oppor- 
tunities just announced by the au- 
tomotive division of the Bureau of 
Foreign and Domestic Commerce 
of the Department of Commerce 
are listed below. 

Additional information may be 

and its 


district and co-operative offices by 
duly registered firms or individuals 
upon written request, giving the op- 
portunity number 

43638—Bombay, India; agency for 








' automobile accessories. 
43670—Paris, France; agency for 
automobile accessories and hard- 


ware, 


' and 


43604—Naples, Italy; purchase of 
automobile accessories and parts. 
| 43663—London, England; agency 
for automobile accessories and serv- 
ice station and garage equipment. 
| 43606—Geneva, Switzerland; pur- 
| chase and agency for automobile ac- 
cessories and specialties. 

43714—Johannesburg, South Afri- 
ca; sole agency for automobile radi- 
ator cap ornaments. 

43605—Johannesburg, South Afri- 
ca; purchase of automobile wheel 
caps and radiator caps. 

43600—Shanghai, China; purchase 
and agency for automobiles and 
trucks. 

43603—Shanghai, China; purchase 
agency for automobiles and 
trucks, low priced 

43602—Berlin, Germany; purchase 
of garage and service station equip- 
ment, such as gasoline, oil and water 
pumps, pneumatic and ordinary 
jacks and car washers. 
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Oakland-Pontiac dealers look forward 
with confidence to another successful sea- 
The reason is that with the New 
Oakland Eight and the New Series Pon- 
Six they are following a two-way 
ich leads to the single destination 











also be sought. 





of better business and increased profits. 


The New Oakland Eight at $1045 is 
General Motors’ newest and lowest priced 
8-cylinder automobile—a car of great 
power, swiftness and flexibility combined 
with surprising economy. 


The New Series Pontiac Big Six at $745 
—a finer car with a famous name—refains 
all the qualities which so distinguished 
its predecessors, and brings, in aadition, 
many important improvements. 


Each car has bodies by Fisher in new Duco 
colors—new type Lovejoy Hydraulic 
Shock Absorbers—improved internal, 
four-wheel brakes—a new sloping non- 
glare windshield—full pressure lubrica- 
tion—positive fuel feed —full automatic 
spark control and many other exceptional 
features which turn prospects into 
enthusiastic owners. 


Would you be interested in knowing more 
about the franchise which brings the sales 
right to these two splendid cars?. Write 
today to Department G at the factory and 
we will see that you receive all the facts. 
If there is an opportunity in your locality 
to join the Oakland-Pontiac dealer organ- 
ization, we will tell you exactly what it 
offers in potential profits. 


OAKLAND MOTOR CAR CO., PONTIAC, MICHIGAN 


OAKLAND 
PONTIAC 


Double-Profit 
Franchise 
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The Fundamentals 


The answer to a dealer’s 4 
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always will be the up-to-daf 


This Year merchandise itself. No mat 





hard he works, there is no s 


To Get as Much as Auburn Offers 
You Have to Pay Much More 


rt eee this first requirement of dea 


HORSEPOWER - 


the public wants. The Au, 


| Pe of models at prices that spel 
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management, policies, pr 
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cial strength, plus a rapid 
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125 HORSEPOWER 


than in the past. Remem|) 
Model 8-95 * , 

a ae | the industry that dealers 1 
MOS ae 3 a | 

a wnetiaas 7 factories are growing. Wha 


100 HORSEPOWER 


past five years is just a hint 


the next 5, 10, 15 and 20 ye: 





This year as never before the dealer who offers 


the most value for the least cost will enjoy the 


greatest public patronage. Auburn’s leadership 
is not a matter of advertising verbiage—it’s a n 


fact—it can be proven absolutely by comparison. Prices, f.0.b. Auburn or Connersville, Indiana. AUBURN AUTO 
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Model 125 Straight 8 


Cord Frowt-Drive 


3095 


Cord Front-Drive 
Brougham Cabriolet 


3095 3295 


Cord Front-Drive 
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Cord Front-Drive 
Phaeton Sedan 
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for Dealer-Success 


a 


roblem always has been and 





afeness, value, and price of the 
tier how able a dealer is, or how 
s |bstitute for merchandise that 
uyurn program for 1930 meets 
Seiocess witha completeline 
1 }success in big letters. Behind 


tHemselves isan institution with 









ction resources and finan- 
increasing public demand, 
na future growth even egrcater 
ber—it has been the history of 

nake the most money when 
at Auburn has done during the 
«what Auburn will do during 


rears. Auburn has just started! 


R. H. FAULKNER 
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0 ILE COMPANY, Auburn, Indiana. Equipment other than standard, extra 









The Past Five Years 


PROFIT | 


DEALERS 


CARS 
PER DEALER 





The dealer who is putting his own money into a franchise is 
entitled to know what the management of the factory is thinking 
about, its policies, and whether its business tactics are firmly 
established or fluctuating. Auburn’s record during the past five 
years is one of steady, stable growth. In other words Auburn is a 
synonym for good business, and that is of utmost importance to a 
dealer. During the past five years Auburn is the only company 
in the industry that has shown an increase in production, and an 
increase in the number of dealers, and an increase in the num- 
ber of cars per dealer, and an increase in profits, with a straight 
price line during this period. Another reason for dealer-success. 
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EVERY SHOT TELLS 
AS JOBBER SENDS 
OUT DIRECT MAIL 


Good Aim, Instead of 
Frequency, Plan of 
Postcard Attack 


By K. H. LANSING 


HE Lancaster Auto Supply 
Company, West Philadelphia, 


operating within a somewhat re- 
stricted territory, performs for its 
clientele a jobber function which 
might be compared to the activi- 
ties of a “neighborhood store” in 
the retail field, although its con- 
fines, of course, are not bounded 
by quite such narrow limits. Its 
field consists of West Philadel- 
phia and nearby suburban coun- 
ties, although it carries a larger 
and more general stock than some 


wholesalers who cover an area 
consisting of portions of several 
states. 

Like the neighborhood store, this 
house, in order to keep its cus- 
tomers satisfied and loyal, makes a 
strong point, first of having on 
hand precisely those articles of 
merchandise which experience has 
shown its patrons most frequently 


need; and next, of giving complete 
and rapid service, for service is the 
life blood of the 
automotive jobber, just as it is a 
particular:vy essential factor in the 
conduct of the retail neighborhood 
store 

Standing conspicuously where 
three thoroughfares—Lancaster and 
Westminster Avenues and 45th 
Street—meet, the company’s build- 
ing, two stories in height on a site 
40x100 feet, through the agency of 
numerous large signs and its display 
windows broadcasts the message of 
its purpose to serve. Its depart- 
ments include replacement parts, on 
which the major portion of the 
business is done; general automo- 
tive supplies, shop equipment and 


mechanical shop service maintained | 


for the trade. : 
inventories at $50,000 and standard 


IfMes are carried. J. D. Lazaroff, 
the proprietor, not only buys di- 
rect from manufacturers, but also 


is served with some lines by a large 
replacement parts warehousing con- 
cern located in Philadelphia and 
having branches in various nearby 


cities. 
Mer approved by the 
N. A. P. A. and the N. S. P. A. is 
handled. The house, which is the 
oldest of its kind in West Philadel- 
phia, having been established in 
1915, is also the largest in that lo- 
calitv and is 95 per cent. wholesale. 
Just as the neighborhood store in 
any field cultivates an individuality, 
so Mr. Lazaroff has his own way of 
doing business. This is seen, for in- 
stance, in the use made of direct 
mail advertising. While some job- 
bers literally shower their customers 
and prospects with letters, circulars, 
postcards and factory-composed en- 
velope stuffers of many sizes and 
descriptions (some of these mailing 
pieces being more or less ornate and 
expensive), this jobber prefers good 
aim and shots so well placed that 
each one counts to mere frequency 
of bombardment in the hope of get- 
ting a good hitting percentage out 
of the continuous volley. And he 
likes to have his messages plain and 
irect, and in simple dress. 

Every two months, as a regular 
policy, the house mails out to cus- 
tomers and prospects an issue of 

postcards telling about some line, 


chandise 


Jeavons 
Spring Covers 





OLDEST MANUFACTURED 
.ANY STYLE OR MATERIAL 


QUALITY HIGHEST— 
PRICES REASONABLE 
Easiest to Install. Liberal Discount 


THE JEAVONS COMPANY, 


Fremont, Ohio 


limited-territory | 


some particular item in a line, or 
a small group of items, usually 
concentrating, however, on a sin- 
gle item. The reading matter 
may cover merchandise seasonable 
or general. Special occasions are 
not overlooked in these postcard 
editions. For example, when the 
recent “Save-a-Life Campaign” 
was started in Pennsylvania, the 
Lancaster Auto Supply Company 
came out with a slightly oversize 
pink postcard listing prominently 
certain articles bearing more or 
less directly on safety. 

The figures appeared in heavy, 
| black type opposite the various re- 
| spective items, these being special 
|concessions for the event. A point 


| 


| 


| 
| 
| 


also was made in telling something | 


| about the shop service accommoda- 
tions and the parts stock. 

When the company’s telephone 
number was changed this was 
made the occasion for a special 
postcard issue to the entire mail- 
ing list, telling of the company’s 
large stocks, in addition to an- 
nouncing the new call numbers. 
Here is a sample of a “one-item” 

postcard edition that was broadcast 
on never-leak gaskets, the card be- 
jing buff and the printing in red 
and black, with an illustration of 
the gasket on both the address and 
the message side of the card: 


THEY COST NO MORE, BUT 
WHAT A DIFFERENCE! 

When you need cylinder head, 
manifold exhaust, carburetor—in 
fact, any and every gasket require- 
ment—let us supply NEVER-LEAK, 
the “better built’ gasket. 
A*COMPLETE SERVICE 
One of the features of the line is 
the completeness of our service— 
| every ttype of gasket, and in either 
bound or open edge. Your emer- 
gency or stock gasket requirements 
shipped with a promptness that will 
please you. 

LANCASTER AUTO SUPPLY CO. 

4500 Lancaster Ave., Philadelphia. 


These shots hit home, the com- 
| pany receiving good business there- 
from, the rather commonplace tele- 
|phone number change announce- 
ment happening to come as a re- 


| 


| General direct mail, from printed 
|}circulars and announcements to 
| factory literature—though most of 
the mailing pieces are of the house’s 
own composition—is sent out 





Editor’s 
5 Column 


NEETY per cent. of the chain 

stores’ advantage over the in- 
dependent retailer is a myth, in 
the sense that it is not by any 
means the exclusive property of 
the chains, an executive of a big 
business recently told a conven- 
tion of jobbers and dealers. 

He admitted that in the past the} 
chains have had a slight advantage | 
in their buying power, due to the 
size of their business, but contended | 
that this has never amounted to} 
more than 10 per cent. of whatever 
| advantage they had shown over the 

independent. The other 90 per cent. 














of lead has been due to central 
planning, ne said, but characterized | 
this as a function which the mod-| 
ern wholesaler is just as capable of 
fulfilling as the central office of| 


the chain. 

But wholesalers as a class are not 
yet “hitting on all six” in fulfilling 
their economic obligation, he hinted 
They are still, he said, concentrating 
too heavily on the classes of mer- 
chandise which mean least to the 
retailer, or, to put it in fizures, 80 
per cent. of the wholesaler’s busi- | 
ness represents only 20 per cent. of 
the retailer's 

Jobbers, ke declated, are weak in 
some lines which are highly impor- | 
tant from the angle of volume to 
' the retailer 

The chief lesson one gets is that 
the wholesale business of the future 
is going to secure its greatest growth 
in the development of lines of mer- | 


chandise which heretofore have not | independent stations. 


! 


| been considered as the best sellers. | 


| 
| 


If all get the same lesson from 
this study, each will set about the 
development of his business in his 
own way. Some may resort to in- 
tensive sales promotional effort, 
some to a higher degree of special- 


ization, some to operating strictly | 


| on the basis of merchandise. Those 
with a special gift will undoubtedly 
make a success. 


AMERICAN BOSCH NAMES 


's| NEW JOBBERS, DEALERS | 





patrons and prospects about six | 
times a year. This also is carefully | 
—— ag ag ee Fa gue | Guctectiol. Me Feb. 17 m 
an simply to broadcast a lot of | pringtieia, ass., Feb. .—The 
as one hit-or-miss sug- | American Bosch Magneto Corpora- 
gestions uy. : ‘ 
company slogan, used in the cate, | OP ae from February 
ogue, is repeated in the direct mai ‘ 3 : L 
aera ay Bek Hoa Ath | micctrie™ Service, 9 Bellona’ Ave, 
ne Frees msn oo ae Bergenfield, N. J: Dillingham Auto 
To accommodate the customer | Electric Service, 324-26 North Dela- 
and save his time as well as that | W2re St., Indianapolis, Ind.; Amity- 
of the house, the inside sales- | ville Battery and Ignition Service. 
: | 3322 Northern Boulevard, Long 
men, of whom there are six, are ‘Island City. N.Y: ’ maatin 
thoroughly schooled in the knowl- | pong Bs Vevash +; Gomason Broth- 
Glee sak joules ae pt... | Service stations (foreign)—Boult- 
poor business in this store. | ee. Ltd., Service Department, 999 
Many of the customers are in a | Seymour St., Vancouver, B. C.; Suc. 


hurry and feel more confidence |@¢Francisco Clemens, Villaguay, 
in a salesman who knows his |E%tre Rios, Argentina. _—_— 
stocks. On the other hand, the |. Replacement parts distributor— 


|Sanborn Motor Eguipment, 74-79 
Centre St., Ashtabula, O 
Automotive wholesalers—Parks & 
Hull, Inc., 1031 Cathedral St., Balti- 
more, Md.; Henry C. Feinberg Sup- 
ply Company, 2312-14 Cottage Grove 
Ave., Chicago; Fort Smith Automo- 
tive Supply Company, 906 Rogers 
Ave., Fort Smith, Ark.; Greensboro 
Auto Supply Company, 307-321 North 
Elm St., Greensboro, N. C.; Sanders 
Auto Parts Company, 200 East 
Stephenson St., Freeport, Ill.; Schu- 


customer never is hurried, or 
urged by a salesman, it being con- 
sidered the better policy to allow 
him, when he has time, to take it 
fully and look around among the 
wares. There is a fast motor- 
cycle with long metal box side- 
car to deliver small, or rush orders 
and two panel-body trucks to haul 
large orders, these vehicles also 
being used for pick-up purposes. 
A few of the many lines handled | 





are: Simmons, Cleveland and/} : 
Diamond mufflers; National wheel |2er_ Automotive Supply Company, 
pullers, McQuay-Norris products, | 835 South Halsted St., Chicago 








+n ow beg enemy he and running | 
ards; Arvac, Hartford, Spicer and 

Mechanics universal joints: Timken | ATLANTA CAMPAIGN 

| bearings, Van Norman reamers, the BOOSTS ACCESSORIES 
| Morse line of replacement parts, ‘ 

Never-Leak gaskets, Autobestos 

brake lining, Firestone batteries,| Atlanta, Ga., Feb. 17 (UTPS).— 
Kelly and Permaloc repair kits and|The automobile business in Atlanta 
Kelly tires and tubes. Extensive | has been presented with an increase 
use is made of inside displays, such | of $1,271,000 and the automotive ac- 
as display boards provided by man-|cessories business with an increase 
manufacturers and special group-/|of $533,000 during the past four 
ings of merchandise. |years as a result of the “Advertise 

Two outside salesmen cover the| Atlanta” campaign of the Forward 
territory. Occasional meetings are} Atlanta Commission, according to a 
held, attended by all the salesmen.|report just made public. 

There are two expert mechanics; The report showed that during the 
in the shop, some of the operations] four years the campaign had been 
being as follows: Brake drum re-|in operation—from 1926 to date—679 
grinding, fitting piston pins, rivet-|new firms had been added to the 
ing ring gears, grinding , flywheel | city’s roster, With a total of 16,911 
gears, reaming and aligning work/new workers and increased pay rolls 
and installing brake lining. This! amounting to $30,000,000. The auto- 
last-named service is free ot cus-| mobile industry’s share of this $30,- 
tomers, as is clutch installation. " 000,000 was the $1,271,000 just given. 





TO HANDLE ITS LINES, 


Sometimes the tion announces the following auto- | 


B 


| 
3 | JDETROIT, Feb. 17.—Announce- 
ment is made by the Edward 
| G. Budd Manufacturing Company 
of Philadelphia and Detroit of its 
| appointment of over 500 author- 
| ized Budd body service stations to 
service the 6,000,000 Budd all-steel 
bodies estimated to be in use in 
the United States. All of these 
stations kave been appointed 
since December, 1928, when the 

Budd company decided to organize 

world-wide chain of service 
stations, for the building of gen- 
eral good will among car makers 
and individual motorists using its 
bodies, rather than for producing 
direct revenues for sales of body 
parts. 

“This program, which is unique 
in the automotive field,” according 
to E. S. Ingham and C. A. Parkham, 
“serves to acquaint body repair men 
and car owners with Budd all-steel 
bodies and with methods of repair- 
ing them. It provides car manu- 
facturers whose cars are equipped 
with Budd bodies, with a wide- 
spread, skulful and well-established 
service organization. In the ap- 
pointment of existing establish- 
ments, adequately equipped, par- 
ticularly for welding, and already 
enjoying a good reputation for re- 
liability and a high standard of 


| work, the Budd company has re-| 


versed the usual process. 

“In this way it has earned the 
confidence and co-operation of well- 
known companies already in the 
field by bringing them additional 
revenue instead of taking it away 
from them by the establishment of 
An additional 
advantage which the Budd company 
|regards as highly important is that 
jit has overcome much of the igno- 


|rance that existed previously con- | 
cerning the repair of all-steel bodies | 


and has taught hundreds of repair 
men the ease and satisfaction with 
which such bodies can be repaired. 

| “The company furnishes its au- 
| thorized service stations with com- 
| plete information on repair methods, 
|parts books, a bulletin service and 
a maximum of personal contact. 
has devised simple sets of repair 


WHIPPLE’S OPENING ITS 
ANNUAL CLINIC TODAY 


Whipple's, wholesaler of automo- 
tive equipment, located at Bingham- 
ton, N. Y., will open its ninth annual 
| two-day “blow-out” today with pro- 
| grams that will keep the more than 
| 3,000 dealers and garagemen busy 
from morning until night. The ex- 
| hibits will be manned by 150 factory 
skilled demonstrators, and every 
device for speedy servicing of auto- 
mobiles will be shown and demon- 
strated. Replacement © parts and 
supplies oi every description will be 
on exhibit and plenty of space has 
been provided at the state armory 
to stage the clinic. 

Speakers announced are B. W. 
Ruark, manager sales development 
committee of the Nationa] Motor 
and Equipment Association; Strick- 
land Gillilan of Washington; E. G. 
Eastman, advertising specialist for 
Erwin Wasey & Co. of Chicago; 
Leon F. Banigan, Philadelphia; L. 
A. Safford, vice-president of Mc- 
Quay-Norris Manufacturing Com- 
pany, St. Louis; 
Philadelphia; M. T. Rogers, presi- 
dent of Burton & Rogers Manufac- 
turing Company, Boston, and chair- 
man of the Eastern Equipment 
Manufacturers Association. 


HOLLINGSHEAD MARKETS 
NEW CHROMIUM CLEANER 


Camden, N. J., Feb. 17.—The lab- 
oratories of the R. M. Hollingshead 
Company, maker of Whiz automo- 
tive chemicals, announce the devel- 
opment of a cleaner for chromium 
which differs from the usual metal 
polish, in that its function is more 
to remove the film that invariably 
accumulates on exposed chromium 
than it is to polish. Once this film 
is gone chromium always returns to 
its original luster. 

When the chromium cleaner was 
developed Whiz chemists experi- 
mented with its reaction to other 
metals and found that it produces 
an excellent polish upon silver and 
tin, but is not a suitable polish for 
nickel or brass. 











It | 


Don Blanchard, | 


udd Appoints 500 Service 
Stations in Past 14 Months 


tools, which are sold at cost to the 
service stations. 

“The Budd officials get a bit of 
grim humor out of the reports, 
now coming from some of the 
service stations, that since they 
have learned to repair old parts 
so satisfactorily they do not need 
to order so many new parts from 
the factory. 

| “In order to make proper prepara- 

tions for its service program, it was 
necessary for the Budd company to 
reorganize its service department at 
ithe Detroit plant, putting it on a 
basis where it could first take ade- 
quate care of the manufacturing 
|}customers in the Detroit area and 
later handle orders from its far- 
flung service chair system. It was 
necessary to provide a complete stock 
of steel parts and stampings—dagrs, 
rails, panels, posts and other items, 
a stock of hardware and fittings and 
a completely equipped trim shop to 
produce all kinds of trim parts, in- 
cluding cushions, trim pads, arm 
rests and other items 

“The fact that all Budd bodies are 
designed so that trim parts can be 
bench-made and then mounted on 
the car makes it possible to supply 
from the factory, ready for easy as- 
sembly, many parts that otherwise 
would have to be made by the local 
trim shop and mounted on the car 
there. As a further help to Budd 
service stations, there have been dis- 
tributed 35,000 parts books covering 
| various makes of cars and over 200,- 
000 folders and blotters printed in 
two colors and advertising Budd 
body service. A complete new door 
catalogue, illustrating with dimen- 
sions every steel door Budd ever 
made, is now in preparation. 

“The results of the Budd service 
program have far exceeded the com- 
pany’s expectation. The 500 stations 
already authorized are enthusiastic 
about their connection, and report 
very satisfactory new business com- 
| ing in from various sources and from 
|the neat enameled sign which is 
| supplied to every station by the com- 

pany. The company feels that by 
the creation of this national and in- 
ternational service chain, in a very 
| short space of time, it has tapped a 
vast reservoir of good will hereto- 
fore ufftouched.” 


SHALER CO. ANNOUNCES 

NEW REPRESENTATIVES 
| FOR EASTERN DISTRICT 
Milwaukee, Feb. 17.—The Shaler 
Company of Milwaukee and Wau- 
| pun, Wis., announces changes in its 
| Eastern representatives as follows: 
Ruben-Moss Company, 17 West 
60th St., New York city, will cover 
the metropolitan New York area, 
which comprises the counties of 
Suffolk, Nassau, Queens, Kings, 
| Richmond, New York, Bronx, West- 
chester, Putnam, Dutchess, Rock- 
land, Orange and Ulster, and the 
| following counties in New Jersey: 
| Ocean, Monmouth, Middlesex, 
| Somerset, Union, Hudson, Essex, 
Morris, Bergen and Passaic. 

Ralph B. Green, 63 Lincoln St., 

Dedham, Mass., will handle Maine, 
New Hampshire, Vermont, Massa- 
chusetts, Connecticut and Rhode 
Island and the balance of New 
York not handled by Ruben-Moss 
Company, with the exception of the 
| cities of Binghamton, Elmira, Ithaca 
|}and Jamestown. 
E. Shapiro, 711 Shirley St., Phila- 
| delphia, will handle Pennsylvania, 
| Maryland, Delaware, District of Co- 
|lumbia, West Virginia, the balance 
|of New Jersey not covered by 
|Ruben-Moss Company, and the 
| cities of Binghamton, Elmira, Ithaca 
| and Jamestown. 


\ 


‘IOWA AUTO MARKET TO 
HOLD ANNUAL CLINIC 


a 


Des Moines, Ia., Feb. 17.—The sec- 
ond annual clinic and automotive 
parts and accessory show will be 
staged by the Iowa Auto Market, 
1309-1319 Locust St., during the 
week of the Des Moines Automobile 


Show, it is announced by C. J. 
Trawver, president and _ general 
manager. 


Dealers who handle accessories 
distributed by the Iowa Auto Mar- 
i\ket have been invited to attend 
the show on the days of February 
25, 26, 27 and 28, when the auto- 
mobile clinic is to be featured. Fac- 
tory mechanics and men from the 
Iowa Auto Market will be in charge 
of the clinic, 
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LOS ANGELES HAS FIRST 
OF NATIONAL NETWORK 
OF SERVICE STATIONS 


Los Angeles, Feb. 17.— The first 
units of a national network of re- 
tail service stations were opened in| 
Los Angeles recently to be known | 
as Goodrich Silvertown, Inc., retail 
division of the Pacific Goodrich 
Rubber Company. In addition to 
tires and tubes, automobile acces- 
sories, gasoline, oil and service will 
be offered. 

Emmett W Show has becn named | 
genera] manager of the sysiem, op- 
erating in the eleven westcrn states. 
Included in the new group are the 
Stores formerly known as Select 
Tire Service, Inc., which wili now 
be known as Goodrich Silvertown, 
Inc., Retail Service Stations. 

_Celebrating the opening, registra- 
tion certificate containers for steer- 
ing wheel posts were given to the 
first 1,500 car owners who drove 
into the stations. 

“Nearly a year ago, officials of 
the B. F. Goodrich Company made 
a survey,” says F. E. Titus, general 
manager fcr Pacific Goodrich. 
“This survey showed motorists gen- 
erally secured their accessories, tires, 
gasoline, oil, greasing, washing, mo- 
tor repairs, brake adjusting, wheel 


aligning and battery service at 
various places. 

“Further analysis disclosed that 
by group purchasing power, auto- 
motive supplies could be made avail- | 
able at substantial savings.” 


NEW $100,000 BUILDING 
FOR TOLEDO SPECIALIST 


Toledo, O., Feb. 17.— Work has 
been begun on the new home of the 
Electric Power Maintenance Com. 
pany, dealer in automotive electri- | 
cal equipment and accessories. The 
new building, costing $100,000, will) 


| be at 24-26 17th St., and will have 


a frontage of sixty feet on 17th 
Street and a like frontage on 16th 
Street. The building will be 200) 
feet long. | 

Frank Duffeck is president of the} 
company, established twenty years 
ago at Monroe and 11th Streets, its 
present location. 


ALLIS-CHALMERS TO EXHIBIT 

Milwaukee, Wis., Feb. 17—An ex- 
hibit of thirty units of farm and 
industrial equipment by the Allis- 
Chalmers Manufacturing Company 
will be one of the features of this | 
year’s annual power machinery | 
show at Wichita, Kan., February 25 
to 28. Allis-Chalmers will be the 
only manufacturers to exhibit full 
lines of both wheel type and track 
tractors, 


New Commercial 


THEURER WAGON WORKS 
BUYS PLANT SITE INN. J.: 
WILL HAVE FORCE OF 300 


North Bergen, N, J., Feb. 17—The 
Theurer Wagon Works, Inc., one of 


the largest custom truck and auto- 
mobile body builders in the East, 
now located at 10th Avenue and 
56th Street, Manhattan, has bought 
the plant of J. A. Migel, Inc., lo- 
cated on the Boulevard, North Ber- 
gen, and will transfer its entire 
business there as soon as the neces- 
sary equipment is installed. 

The Migel plant was erected in 
1915 at a cost of $800,000. It is a 
four-story and basement structure 
of brick, steel and concrete, daylight 
construction, embracing 100,000 
square feet of floor space. 

The Theurer Wagon Works, Inc., 
was established in Jersey City forty 
years ago by John Theurer, Sr. It 
specializes in custom-built bodies 
for heavy haulage motor vehicles 
and under President John Theurer, 
a son of the founder, will start 
operations in its new plant with 300 
employees. 


USED CAR SHOW TO FEATURE 
THE FLORIDA STA‘1E FAIR 
Jacksonville, Fla., Feb. 17.— The 
Florida State Fair, to take place 
here March 15 to 22, is exnected to 


| bring to light many novel exhibi- 
j tions, but none more unusual than 
| what is believed to be the first used 
|car exhibit ever placed at a Florida 
fair grounds. A special section of 
ithe exhibition building will be set 
|aside for Jacksonville motor car 
dealers to show used cars. Lectures 
given by automotive experts will be 
a feature of the used car exhibition. 


GOODRICH TRANSFERS 
DONALDSON TO EAST 


Vancouver, B. C., Feb. 17—After 
six years’ successful 
the British Columbia and Alberta 
divisions of the Canadian Goodrich 
Company, Ltd., G. R. Donaldson, 
divisional manager, has been trans- 
ferred to the East to assume charge 
of the company’s mail branch at 
Toronto. 

Mr. Donaldson has been con- 
nected with the Goodrich Manu- 
facturing Company for nearly 
twenty years. Six years ago he 
took charge of the Vancouver office 
and the Alberta and British Co- 
lumbia divisions. He will be suc- 
ceeded at Vancouver by H. L. Mul- 
lett, who has been connected with 
the Vancouver office for the past 
five years. 


operation of | 


————— 





{15 SERVICE CONCERNS 
ADOPT M. E. A. PLAN IN 
CO-OPERATIVE MANNER 


Trenton, N. J., Feb. 17.—Fifteen 
|automotive concerns in the service 
| business have taken a leaf from the 
|“Care Will Save Your Car’ cam- 
paign as advocated by the M. E. A, 
land have joined in a co-operative 
move to tell the motor vehicle own- 
er “Keen Your Car Mechanically 
a Equipped and Serv- 
iced. 

The Bozarth Motors, Graham 
dealer, one of the fifteen, took oc- 
|easion to advertise “Let service be 
your guide in the purchase of a new 
automobile.” Others who took part 
were: J. R. McCardell & Co., fend- 
ers, commercial bodies, Duco refin- 
|ishing and slip covers; Joe’s, bat- 
teries, tires and accessories; Stand- 
ard Spring Company, R. L. Green 
|Machine Works, Speedometer Serv- 
lice, Simonize Service Company, 
Lutz Motor Company, Inc., Ford; 
R. T. Bowman Company, portable 
garages; Brock’s Garage, Inc., bate 
teries; Trenton Brake Service, O. L. 
Johnston, Inc., precision cylinder 
grinding, parts, connecting rods; .R. 
& C. Auto Parts Company, repilace- 
ment parts 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
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Furnishing Complete Service 


Aids This Buick Dealer 





FURNISHING service to the —nth | 
degree has aided materially in| 
boosting sales and establishing a/| 
steady patronage at the Fleischer | 
Buick Company, 705 Juneau Ave.,| 
Milwaukee, Wis. 

Most any kind of service they are | 
seeking can be obtained by patrons 
at the Fleischer Company. They} 
need not go to other service com- 
panies for different kinds of repair 
work. This service has won the 
good will of the patrons, as was 
demonstrated by sales during the 
past year. According to Walter J.| 
Sawyer, sales manager, a volume of | 
$1,250,000 worth of business was | 
done during 1929. 

The Fleischer Company operates a 
miniature factory upon its 54,000 
square feet of floor space. Cars are} 
completely rebuilt within the plant. | 
QNE of the features of this com-| 

pany, which is one of the leaders | 
in Milwaukee automotive circles, is| 
its authorized Duco station, with} 


spray booth and paint shop. Work-| 





| Plant Extension 


Erie, Pa., Feb. 17—The G. H. Wil-| 
liams Cotipany, manufacturer of 
truck trailer equipment, has filed | 
plans for the construction of a one- 
story steel and concrete addition to 
its factory in Haybarger Lane. It | 
will be 60 by 80 feet in size. | 
17.—The | 


| 





Paterson, N. J., Feb. 
Alloys Foundry Corporation, manu- 
facturer of aluminum alloy and/| 
copper alloy castings for the auto-| 
motive and aviation industries, will | 
locate its plant in the Paterson dis- | 
trict, the Chamber of Commerce} 
announces. The company has leased | 
the one-story plant at McBride) 
Avenue and Jackson Lane, West} 
Paterson, where 12,000 square feet 
of floor space is available. The 
transaction also carries with it an | 
option to purchase. Officers of the 
new concern are C. P. Brown, presi- 
dent; H. Lamker, secretary- 
treasurer, end H. J. Ness, vice-presi- 
dent. 

The company will produce a va-| 
riety of aluminum and alloy prod-| 
ucts, including alumaloy castings, | 
alumaloy ingots, alumaloy aircraft | 
castings, alumaloy automobile cast- | 
ings, alumaloy permanent mold) 
castings, alumaloy tire mold _sec- 
tion, alumaloy bearing cages, alum-| 
aloy forging ingots. They will also 
manufacture copper fittings. 


Tarentum,Pa., Feb. 17—Announce- | 
ment is made that the Allegheny 
Steel Company will spend $500,000 
this year on improvements at the 
Brackenridge plant. The amount 
expended last year was $1,500,000. 
Much of this was expended on the 
plant of the West Penn Steel Com-, 
pany, acquired last year. The ex | 
pansion program of the Allegheny 
Steel Company is said to be largely | 
due to orders from the Ford Motor | 
Company, which has_ recently} 
adopted a chrome nickel alloy,| 
known to the trade as Allegheny 
metal. 


| 


THREE COMPANIES JOIN’ | 
IN STEEL DISTRIBUTION | 


Canton, O., Feb. 17.— Formation | 
of the Associated Alloy Steel Com-| 
pany, Inc., to handle the alloy steel 
products of the Timken Roller Bear-| 
ing Company, the Sharon Steel) 
Hoop Company and the Ludlum! 
Steel Company, has been effected, | 
according to an announcement made} 
by M. T. Lothrop, president of the! 

,,Timken Company; S. P. Kerr, presi- | 
dent of the Sharon company, and| 
H. C. Batcheller, vice-president of} 
the Ludlum company. Headquarters | 
of the new organization will be lo-| 
cated in the Union Trust Building,| 
Cleveland, while warehouses will be 
located in strategic centers. 

Batcheller is president of the new) 
company and David B. Carson, for-| 
merly sales manager of the develop- 
ment division of the Central Alloy} 
Steel Corporation, is vice-president, | 
treasurer and active head. | 


FLAT LICENSE FEE AGAIN 
SOUGHT IN WASHINGTON 


Spokane, Wash., Feb. 17.—A flat | 
automobile license fee will again be | 
proposed at the Washington Legis- 
lature when it meets early in 1931. 
The dealers’ organizations in the} 
State have unsuccessfully tried to! 
put such a license proposal over | 
heretofore, but while so far unsuc-| 
cessful sentiment in favor of the| 
change has been steadfastly grow-| 
ing. The latest convert to the flat 
fee is the Inland Automobile Asso- | 
ciation of Spokane, an American 
automobile association club. 


|}four-hour service. 


ing with the body shop, this de- 
partment by re-Ducoing and vitro- 
liting, turns out damaged automo- 
biles looking like new cars. 
Contributing further to this serv- 
ice efficiency of the organization is 
the large amount of storage space. 
Besides this there are the repair de- 
partment and blacksmith shop, and 
parts department, providing twenty- 
A brake testing 
machine provides the means of ad- 


|justing brakes with precision and 


accuracy. 
pus service, patterned after Buick 

factory methods, almost rivals 
that of the factory. All tools and 
instruments are designed especially 
for use on Buick automobiles. Part 
of these permit straightening of an 
axle within one-fourth of a degree 
perfection. 

This company, which is entering 
its fourth year, has branches at 4503 
North Ave. and 1130 Teutonia Ave. 
Its growth from a small concern to 
that of one of the leaders in Mil- 
waukee automotive circles is attrib- 
uted by officials of the company to 
the good will it has gained by offer- 
ing motorists a full line of service. 


who bought cars had not heard of 
the offer. 

Mr. Lewis says: “Sales on used 
cars are not worth while, as most 
men buy the cars and they are not 
interested in sales. Have the cars 
mechanically right, displayed right 


|Let the Customer - 
Do the Talking, 











Says This Dealer 
and let the prospect form his own 
| FEW used car dealers in his city And by following such _ policies 
or of south Texas sell more used | this used car dealer keeps his stock 
oO rain oem oe Houston, ~ 
| Tex. alking of selling used cars, 
| Mr. Lewis says: “Don’t keep talk- ACCESSORY TAX STILL 
|Car; as a matter of fact, do very 
little talking while a prospect is look- 
good points, it is easier for the pros waeingeen, Pe. 11—-Whether 
| pect Se see the weak points in the | certain articles were subject to the 
| ing if he finds something wrong | revenue acts of 1921 and 1924 may 
with the car; then it is time to talk | still be reviewed by the courts under | 
| fixed.” | Clai ‘ , 
Mr. Lewis finds it is necessary to| Claims of the United States has just | 
cars to take care of his trade-ins. Company against the United States. 
eo ¢ 8 The 1928 act imposes limitations 
~ prices in the newspaper classi-| when it appeared that the tax was | 
fied ads brings this dealer more| not passed on by the manufacturer | 
fact is illustrated in a recent exam-| commissioner of internal revenue as 
ple: Lewis advertised 100 gallons of | to whether a refund should be made 
a period of two days. In this length| though the suit was begun after! 
of time less than the average num-| April 30, 1928, which is the date of | 


7 ca opinion of the car.” 

cars than A. B. Lewis, owner of the | of used cars turning at a profit. 

|ing about your guarantee on the SUBJECT TO U. S. REVIEW 
ing at a car. If you bring up all ide | 
car. Let the prospect do the talk-|®Utomobile accessories tax under the 
| and tell him you will see that it is| certain circumstances, the Court of 
| put a reasonably high price on his| held in a case entitled Boyle Valve 
| PRICES on the windshield and|on the refund of such taxes, but! 
prospects than sales stunts. This} to the purchaser the decision of the 
gasoline free with each car sold for| is not final, the court declared, even | 
ber of cars were sold, and those ' the limitation mentioned in the law. 


Dropping Pennies 


In Toy Bank Makes 
Automobile Sales 


NOVEL method of demonstrat- 
ing the economical operation 
of the Ford car was conceived re- 
cently by Alston M. McCarty, presi- 
dent of the McCarty-Sherman Mo- 
tor Company, Ford dealer in Denver! 
“The man who was thinking of 
buying the car counted costs and 
upkeep,” Mr. McCarty said. “He was 
the type who didn’t throw money 
away. 

“I obtained a small savings bank. 
A neat fastener was made to secure 
it to the dash with the coin side up. 
It was placed immediately in front 
of the driver’s seat where the pros- 
pect could easily see it. 

“After driving the car a mile I 
Stopped, drew a penny from my 
pocket and inserted it in the bank. 
The prospect said nothing. I re- 
peated this for two more miles, 
and at the end of the fifth mile I 
placed 2 cents in the bank. 

“By this time_the prospect was 
really curious. Finally I told him 
that this was just the savings per 
mile in operating the Ford. I had 
Statistics to prove this saving. I 
had no trouble in getting the order.” 





CUMULATIVE NEW PASSENGER CAR 





sla |g! 


| 


| a | 


TT]. 


Chevrolet 
Chrysler 
Franklin 


| al 
= 
| | Ss 
| oo | fe 


: 


} 
| 





Gardner 
Graham 
La Salle 


i 








Illinois 





229 15 99 48 42 


w 
a 
he 
Oo 


96, 108| | 305| 4260 


.. | Hupmobile 


5| 137 161| 71| 98 








C 


UMULATIVE NEW PASSENGER CAR 
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Irregularity Marks Movement of Motor Stocks 





BRIGGS & STRATTON NET 


PROFIT IN 1929 CLIMBS 





New York, Feb. 17.— The Briggs 
& Stratton Corporation reports for 
the year ended December 31, 1929, 
net profit of $1,499,018 after charges 





| suance of the new stock there will 
| be outstanding six million shares of 
| no-par common stock, and that the 
| $30,000,000 that will be received for 
| the 750,000 shares of new stock, if 
| fully subscribed for, will be used to 
finance the manufacturing facilities 
pes in progress. 


STEWART-WARNER EARNS 
$5.37 A SHARE ON COMMON 


Chicago, Feb. 17—The Stewart- 
Warner Corporation has_ issued 


a detailed report for the year ended 
December 31, 1929. The net profit 














at the general offices in New York 
| refuse to comment on rumors that 
the concern is slated to be merged 
with the Pittsburgh Forging Com- 
pany. 


THOMPSON PRODUCTS, INC.,| 
EARNINGS SHOW INCREASE 
































































































































































































































































































































































































































PRICE AVERAGES 
CHANGE LITTLE 


Some of Lower Priced 

















My. yy By PP nn al NATIONAL ACME PROFIT of $6,838,938 after depreciation and 
stock. This compares with $1,007,- | IN 1929 SHOWS GAIN tpg —— FA aes ae ee New York. Feb. 17.—Statement of Issues Show Signs 
441 or $3.35 a share in 1928. —_—_— equivalent to $5.37 a share (par $10) | Pung 
As of December 31, 1929, current! New York, Feb. 17—The National| on 1,273,450 shares of stock is | LHOmpson Products, Inc., and sub- Of Strength 
assets, including cash and market-| Acme Company for the year ended|compares with net profit in 1928 of | Sidiaries for year ended December 
able securities of $1,768,120, amount- | December 31, 1929, reports net profit | $7,752,531, or $6.09 a share, com- | 31, 1929, shows net profit of $1,231,- 
fees aioe and current liabil- is ft, € cr equivalent  (o| ee on the same number of |235 after interest, depreciation, || AUTOMOTIVE DAILY NEWS 
ike is on oa | $4.20 a share ‘(par $10) on 500,000 _—— pe en Sai, Se ee STOCK PRICE AVERAGES 
WESTERN ELECTRIC OFFERS __ | shares of stock. This compares with | prpansuE. WILLIAM |7 per cent. preferred dividend re- | 
750,000 SHARES NEW STOCK | $1,209,114, or $2.42 a share, in 1928. | as e305 ‘A SHARE In 28 9| quirements to $458 a share on Feb. 8 Feb.15 chee 
Newark, N. J., Feb. 17.—Directors| During the year the company re- | . 29 | 263,160 no par shares of common |] 60 Automotives 37.15 37.13— .02 
of the Western Electric Company, | tired $288,000 of its first mortgage | Alliance, O., Feb. 17—Net profits | stock to be issued upon exchange || 20 Pass. cars 3103 a0ee— (oT 
Inc., at a meeting held yesterday 6 per cent. bonds or $188,000 more |of the Transue & Williams Steel|of certificates for Class A stock Ss ee .... 2S Oe 
authorized the issuance of 750,000 ithan sinking fund uirements for Forgings Corporation, one of the| and Class B stock now outstanding. 10 Trucks. Sangeet ef sr est | 
shares of no par common stock to|the year, seving $2,077,000 out-| largest makers in this area of au-| This compares with net income of "VE 
be offered to_all stockholders of | standing. Sinking — requirements tomotive ey ) eae $335,940 last peed pone — which |! General Motors o 42%— 1 
record as of February 17, in the | have n anticipated to rch 1,| year, according e annual state-| equal to $3.98 a share. : a 
ratio of one share of ‘iow stock for | 1932. rg ment made recently. This is equal) computed on above share basis is Timken Roli. B 33% Tey x 
oa yo % —— Ss old wy hs ig + x Ri — states - 4 $3.25 a a PF ay no pai} ae — Goodyear 73) 81% 8% 
eld at per share on or before | that business for the current year| shares, agains 142 or $2.26 a} 6 — 2% 
March 31, 1930. Edgar S. Bloom, | looks better than it did in Decem- | share in 1928. The firm |. . Se 
resident of the Western Electric | ber and that the outlook is very | plates a big expansion program this | IN THE AUTOMOTIVE DAILY By C 
Company, stated that with the is- encouraging. lyear, but officials both here and NEWS BRING RESULTS y CONRAD ALEXANDER 
sn A A AO” BIER AER ene Met a ae mares aa Bho | on se ols =cpniter lentes toe _— NEW YORK, Feb. 17.—Movement 
he of —— ong listed = 
e various exchanges the 
REGISTRATION TABLE, JANUARY, 1930 see oe meee eee 
9 . btn _ price averages showing 
- ' , le change. 
| 2 s | oc | FP | & | For the second consecutive week 
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9 9 fore, a drop of .02 of a point. This 
given here complete for the convenience of our subscribers. compared with a falling ct! of 26 
; \ i Sete - point in the week just pree 
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gia, : 7 The passenger car and accensery 
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Wash’ton | 40) 50) 100) 38, 72) 26, 13) 4) 153) 116, 23) 13) | 102 3 6; 84, 98 . 4 4,192| Week continued to show gradual 
. i S01 aa 18 ; i TT i ri 5 i —|increases in production and sales 
W. Va. ; 6 5| 47) 14 35} 15) | | | | 7 | | | | | | 1,723 but with ihe Industr moving fore 
Wisconsin . 2) 14] 114) 31; #55] 24 3; 9 43; 80) 88 2| | 46) 1| | 45 12| | 5] 2,611 | ward cautiously. Output schedules 
- . . have been adjusted so that ther? is 
Wyoming | ;} 2 7 9 | 7 4 | ij 16 18 2 2| | 8| 2| 20 4) ] I 513 | little chance of overproduction i 
Dis. of Col.| | 3} 6 23; 18 24) #14 26 6 9 23) 4 1| |___22} ] | 8 4) | 3| 882 | the a Geeks of - peer am 
one or two prominent executives 
Total... | 3| 384) 784) 3193| 1107| 2217] 1537, 364) 365) 2643| 4053) 572] 465) 29| 2486| 68| 132] 2911] 968) 67| 223} 138,782 | have seman tos possibility thaf 
Service, ee >. —“~ New Jersey, — oe by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers ere fg vie A EK 
section, may obtain these by addressing any ese three companies. opens up. 
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Range of Automotive Stocks: Financial News 





WEEK ENDING 


NEW 
Net 
High Low Div. Sales High Low Close Chge. 
2344 ll‘ — Advance Rumely.. 3.400 17% 16 165, — \%« 
41%, 22 — Adv Rumely pf 600 333 31 31 sass 
133% 118 3 Air Reduction 29,900 133% 124% 130 5's 
Ee S ix — Ajax Rubber 7,000 2% 1% 2% 1g 
214 49% 3 + Allis-Chalmers .... 40,000 60% 58’. 59% — % 
547% 40% — Am Bosch Mag... 25,500 54% 49 531% + 43, 
86 3" 7 Am Chain pf 700 8686 84 86 + 1 
27 — Am-La France 700 27 2% 2%+ % 
238 175% 4 Auburn Auto 4,900 238 225% 22715 + 2% 
417. 32% 2 Bendix Aviation 27,300 40%  38!, 38% — 1 
563, 47% 3 Bohn Aluminum.. 3,800 54% 51% 5372 3, 
42 3276 4 Borg-Warner 5,900 413, 393, 40 - % 
171, 141% - Briggs Mfg Co . 19,700 1634, 1534 15%*4 ™% 
29% 21% 2 Briggs & Stratton 900 29% 28 29 2 
16% 13 -- Brockway Motor 2.100 1545 14% 15! 34 
127, 9%. 1 E G Budd Mfg Co 1,700 12 11}. 115, 3% 
14% 81, 1 Budd Wheel 20,800 135, 12%s 1234 “ 
45's 297% 1.60 Bullard 16,600 4545 39's 43 3 
68>. 54 aa Caterpillar Tractor 8.700 68% 657. 661, — 1% 
50 36 4.20 Checker Cab . 70.800 50 42!, 48% 678 
327% 22's Chi Pneu Tool 3.100 30%, 29'4 2912 — 1% 
283, 26% 3 Chi Yellow Cab 140 28 27 28 % 
Rs, 33% 3 Chrysler Corp 134,700 40 37 37% 2% 
38'. 33 3 Clarke Equipment 1.000 3812 36 37 54 
33 23s 2 Commercial Credit 27,400 33 295, 31 Vy 
86'. 76% 6'» Com Credit pf 300 86', 84 861. 11% | 
48 36', 1.60 Com Inv Trust 12,900 48 455% 47% 3 
a2 Com Inv. Trust pf. No sales 
675 55% Continental Mots 10,000 65, 64 614 “% 
76° 64 3!, Cutler-Hammer 4900 7615 70 76% 3% | 
131 1124, 4 Du Pont 21,000 128% 125 125 23s | 
367. 2775 3 Eaton Axle & Sp. 5,700 363, 34% 35 - 
105 81 6 Elec Auto-Lite 25.600 103% 98% sere 37% 
79', 693, 5 Elec Stor Battery 4400 79% 761% # £4277! 1% 
753 334 Emerson-Brant A 100 514 515 51, 2 oa 
30'. 18!» 2's Evans Auto-Load. 12,700 30% 245s 30 4 
10%, 73, 80 Federal Motors . 2.400 ne 9 10% 15, 
4\, 3 Fisk Rubber . 1,400 31, 37% % | 
20 13 - Fisk Rubber pf 460 18% 1715 185, 1% 
33's 28 1.60 Firestone T & R 7,700 3034 28 285, M% 
863, 80'. 6 Firestone T&R pf 7,000 82%, 80's _" 1% | 
91, 55% Gabriel Snubber.. 5,100 914 7% “ 
783, 601, 1.60 General Electric..319.900 78%. 74% 51 iy 
6' 31 - Gardner Motor 6,100 61, 414 6 1 
45 37! 3 General Motors ...149.200 44%, 425, 42%— % 
122 117! 7 General Mots pf 1.700 122 1207 122 1 
367, 31 2 Glidden Co 3.700 35's 34% 34% — % 
102 98'> 7 Glidden Co pf 420 102 10142 102 1 
51%, 40! 4 Goodrich Co. 29.900 51% 46%, 47 1 
100%, 95 3 7 Goodrich Co pf.. 300 100% 995, 995, — 34} 
853, 62 5 Goodyear T & R.. 67,400 853, 737% 81's. 8% 
99', 90 7 Goodyr T & R pf 1,000 99% 99 99 6 
l1l', 91, — Graham-P Mots.. 5,700 105, 10 10 Vy | 
9", 634, — Hayes Body Corp.. 2,900 8% 7 7 - 1 
29 19 2 Houdaille Hersh... 28400 2612 25's 254, — 1 
62°. 5355 =. Saree 19,400 60 5743 57% — 1! 
242, 20'4 2 Hupp Motor Car.. 10,800 22% 21% 22 — § 
10% 5 Indian Motocycle. 35.600 104 81. 101, 1% 
5! 4', -- Intercon Rubber... 2.900 5% 5% 56 Vy 
921, 78% 2'2 Internat’) Harvest 17.100. 91% 87% 903, 1% 
142%, 140%s 7 Internat Har pf 300 140% 140% 1401, ye 
148%, 117 3 Johns-Manville .. 36.600 1453, 137% 137% 534 
3 2 - Jordan Motor Car 1,300 27% 21% 258 4 
4 314 -  Kelly-Springfield 16.500 55: 455 5 1 
wd 29 ~ Kelly-Sprg 6s pf. No sales 
42 201, - Kelly -Sprg g 8s pf 80 374 35 37! 2% 
31%, 2216 2 Kelsey -Hayes Wh 6.300 vt 2918 2914 15% 
9 6'4 Lee Rub & Tire 3.800 8 8's I, 
45'. 39 2.60 Link Belt 700 45% 42 45 3% 
847. 70 6 Mack Trucks 10.500 823, 7914 80 — 27% 
47! 397, 2 Marlin Rockwell.. 3.100 471; 43%. 4512 15, 
27°; 203 2 2 Marmon ; 2.900 241, 24 24% 4% 
4 3 Martin Parry 600 as 314 4 1 
18 15 2 Mengel vat 1.400 17 16" 16! Te 
4°, 3 Miller Rubber 9.500 4%; 4 4 oe 
10'"; 3 Moon Motors 17,500 10'4 7 104 3 
7 4 Moto MeterG & E 4.600 Ts 6%4 634 — M% 
65 50 2 Motor Products 2.100 59 50 30 9% 
30 26 3 Motor Wh Corp 2.500 30! 297% 3014 ; 
203, 1273 Mullins Mfg : 11.800 203 18 1834 %% 
24', 18 2 Murray Corp 11,000 2214 2014 2015 — 1% 
581. 5lig 6 Nash Motors 19.800 53%, 514s 51% — 1% 
11! 7% Norwalk T&R... 200 11, ll, lg i 
9 9 Norwalk T & R pf 10 9 9 9 a 
3%, 234 Omnibus Corp . 1.900 3% 315 3s V4 
36 304, 21, Otis Steel ........ 6,200 35% 34 347% % 
177 153, 1.00 Packard Mot Car 60.800 16%, 163% 1612 By 
14 61% Peerless Mot Car. 12,200 1314 125% 13 % 
26 21's Pierce- Arrow 100 2334 2354 23 3% Vy 
1342 71 6 Pierce-Arrow pf .. 100 71% T1% Tl ey 
43'> 33 2.60 Raybestos Manhat 4,200 403, 38% 39 — 2 
14! 105, .80 Reo Motors ..... 20,800 14% 121% 1375 1's 
T'2 7 Reynolds Spring.. 1,600 6 5% 54% — % 
36'5 21's Spicer Mfg Co 2.000 355, 333, 333, — 1% 
441, 39% 3 Spicer pf .. 700 441, 44 44 3, 
44 38 3', Stew-Warner | Spd. 12,200 407, 38 39%, — 2 
47', 403, 5 Studebaker Co ... 8900 46 44', 4415 1% 
122!, 116 7 Studebaker Co pf.. No sales 
18% 1415 80 Timken Det Axle.. 1,300 17 17 17 Vy 
0% T0%s 3 Timken Roll Bear 34,300 79%, 175! T7'2 2 
39 30% 2% Trico .. . 1400 37% 36 3634 23, 
291, 21% U S Rubber ..... 52.600 295, 25%. 273% 21% 
53°, 47% U S Rub ist pf... 7,600 535% 50 527% 3% 
207s 16% 2 Warner Quinlan 9300 19% 18% 19% 5% | 
49', 435, 2 Westinghouse A B 20,100 49', 47 487, 5 
36'2 31 2 White ‘Motors 4.300 357% 347% 347, — 1g 
341, 27 215 Wilcox Rich A 1,000 331, 32 3314 1% 
26 19!5 2 Wilcox Rich B . 7.2000 25% 24% 25 \% 
1075 Th, 1.20 Willys-Overland 44,600 105, 9% 9%, 34 
S1 6714 7 Willys-Overl pf 300 =—80 80 80 ly 
75 72), 4 Yale & Towne .. No sales . 
Ate 12% Yel Tr and C B.115,300 221, 19% 22 2h 
85 72 Yel Tr and C pf.. 83% 8315 88% 1% 


GREYHOUND CORPORATION 
ON CHICAGO EXCHANGE 


Chicago, Feb. 17.—In connection | 
wath admittance of 449,996 shares 
ot Greyhound Corporation common 
stock for trading on the Chicago 
Stock Exchange, a statement just 
issued shows that 1929 net earnings 
of the corporation were $1,390,396. 
Consolidated gross earnings 
amounted to $7, 115, 479. The Grey- 
hound Corporation, formerly the 


Stock, 


SATURDAY, FEBRUARY 15, 1930 
YORK STOCK EXCHANGE 


10 


Motor Transit Corporation, operates | 


through subsidiaries the principal 
long-distance motor bus lines 
the territory between Chicago and 
New York. It also owns substantial 
minority interests in motor bus 
companies operating in other sec- 
tions of the country. Based on 
present capitalization, after deduct- 
ing preterred dividends and allow- 
ing for the participating preference 
net income in 1929 was equal 
to $1.18 a share of common stock. 


- 


in | 


NEW YORK CURB EXCHANGE Pines Wnhtrft No sales 
net | 200 Pitts F Giss 5512 55 55! 
j olils-Ry Am. No sales 
Sales High Low Close che. Ross Gear... No sales EARNINGS OF $153 658 
130200 Cities Service 32% 315% 32% 1 ‘% Safe-T-Stat.. No sales : ? 
800 Cities Srv pf 89 88", 89 se 4 Smith. A. 6. nn” an” RY itt | a 
Cont Dia-Fbr No sales mi . 4) 
5000 Cord Corp... 13% 12% 125 parks With No sales | San Francisco, Feb. 17.—The 
500 Doehler D C. 18 17 18 a, 3400 Slots Mot... “2% 2% 2% 3 | provi of Fageol Motors of Cali- 
2600 Durant Mot.. 5% 5 5%+ %| 3600 Thermoid Co 23% 22% 23% ornia, including Fageol Motor Sales 
6300 comes Maat 5's a ee” ‘s 2900 Triplex Prod. 35 itn" | cember 31 for the year ended De- 
Sales ‘o s 
Federal Mogul i> sales Tung Soi. Ne sales cember 31, 1929, was $153,658 after 
100 Fedl Screw . 35 35 35 2 4 uU § Asbestos No sales | charges, but before Federal taxes, 
490 Fiat bec 20, 20 220 be 700 } ony io 3 se Rs, | $202,510 in 1928. Net sales 
4 or anada. 29%, 30! y ‘ ‘ 4] 
6900 Ford France. 734 612 734 “a 900 West Auto 39% 36 39! 4" ysry ane compared with 
25500 Ford Ltd 1415 12% 14 — 1% Yelw Txi NY No sales '$ 63. Stock outstanding con- 
Franklin Mfg No sales NEW YORK OVER-TER-COUNTER | Sists of 84,050 shares of 7 per cent. 
Gen Tre & R No sales i : pad ; . preferred and 200,000 shares of com- 
1000 Greenfd T&D 18'2 17 17! 1's WEEKLY SUMMARY | mon, both $10 par value. 
100 Hall Lamp 16 16 16 | 
Low High | 
Henr N les 
Hood Rub a. eniae ~~ F ay oe se Asked | TOLEDO “EMPLOYMENT | GAINS 
ndia Tire No sale 5 merican Har u r = 
Isotta Fras No sales | "8 Dixon (J) Crucible 165 172 | a O., ne Pi air ie 
Jaeger No sales 3.50 Doehler Die Casting 35 n y-one oledo major plants. a 
200 Lakey a 9 cy 7 Doehler Die Cast pf 81 . | main automotive, for the week 
McQuay-Nor. No sales | ; Biseman Magneto , 21 22 |ended February 15 totaled 25,720, 
idlan t © sales 1.7§ iseman Magneto » . 87 i - ; 
600 Nat Rub Mch 19% 19 19% Rolls-Royce America ..... is | an . ond oh oe wn ee 
1500 Paramnt Cab 1242 11% 11%s— % Rolls-Royce Am pf ’ 16° 1g | week, and compared wi 8,976 in 
Perfect Circ No sales Splitdorf Beth 3 4 like 1929 period. 





























To Tell the 
WORLD 
Tell the 
TRAD 


Advertise to the Trade in All 


Automotive Papers | 























1. It helps your own dealers 





2. It helps you to get new dealers 





















3. It sells more goods for you 


Every sales message should have news value 
if you want to get the largest amount of good out 
of it. Automotive Daily News is the only daily 
newspaper in the automotive field, and can get 
your message across quickly to manufacturers, 
vehicle merchants and jobbers. 
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